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INTRODUCTION

This report isassessinghe level ofawareness and satisfaction of local communities on ELIIP
and its accountability and responsiveness. It atsakles the perception of the local
O2YYdzyAGGiASaT LI NIYSNI 2NBFYyAT FGA2ya 9 {C5 AYLJ

responsivenesdt isbased on two phases qualitativephase andh quantitative one.

The reportcaptures a holistic view on different SFD stakeholders. And thusdiviged into
three sections representing tise stakeholders; local communities, SFD implementing partners,

and SFD partner organizations.

The first section iscapturingthe local communities it is based agualitative phase through
focus groups, and quantitative phase through face to face interviewsocal communities
consist ofthe beneficiaries who represat the direct impact from ELIIP, am®n-beneficiaries
who represent the indirect impact of ELIIP. This section is introdutiagawareness and
perception oflocal communitiesowards the SFDOt also discusses the role of SFD in guiding the
local canmunities to find job opportunities, their satisfaction of SFD and measuring SFD
accountability and responsiveness as welfterwards it addresses the awareness and
perception of ELIIPand measuresthe satisfaction levebf the respondentstowards ELIIR a
performance, productivity, usefulnessd other factorsThis sectioralso shows th@rocedures

of searching for job opptunities. Thenit shows te information that ELIIP offered tthe
beneficiaries when they got the jolAt last it is comparing ELIIP tother programs and
LINBaSyldAy3a (KS NI doLaeycbndeyihie d@wbacked BLSRimpkoRey/its

projects and improve its responsiveness and accountability.

The secondsection is addressingSFD implementing partnersincluding SFBimplementing
NGOs and governmental bodiest is based omualitative approachthrough IDIslt identifies
the SFD implementing partnet®vel ofsatisfaction withSFD It also measures theawareness
of Social accountability concept, tooland how they perceive SEDRccountability &

responsiveness
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Finally, thethird section tackleSSFD andFDpartner organizationsjncludingCARE NGOs and
youth groups It is based onqualitative approachthrough IDIsas well It addresses the
awareness of SFD a@ARE NGQswardsthe social accountability concepts and tools. It also

includes how they perceivine application osocial accountability in various fields

On the other hand, this section measures the willingnessyafth groups through focus

groups,to benefit the comnunity andwhat they need to acquire or participate in, in order to
make a difference. Furthermore, it shows th&evel of awarenessf good governance, social
accountability tools, and how these tootsn be applied to benefit them, and thus lead to

community development.
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. Emergency Labor Intensive Investment ProjédtlIP

A. H L L val@aiion9

¢K2dza3K GKS LINR2SO
I g1 NBySaa tA1S GKS
LINEP2SOGaQ GAYS FNI
Targetgrou@ & LJS NDO

Youth

A8% Beneficiaries
38% Non-beneficiaries

Unemployed Offe
A41% Beneficiaries

A40% Nonbeneficiaries

#

Wr I

Qa 202SOUADS A& |

LINE 3 NJ Y @siandithe NB S

YST

Offered pojecta Quarkness
Trash Removal

65%Beneficiaries 62 Y0Nonbeneficiaries

t NeeSoiaqQ 2062501
ring job opportunities and thusenefit
the society
A 31 K
"Wr gt r lOF

eylj bTM LLHIOF EVYx

JOT OTHKWFH P eyntm

Generally, the direct impact of projectussibleto beneficiaries while the indirect
impact of the project to the community Isss visibleo non-beneficiaries

MorS2 3SNE (G KS NBaLRYRSydiaQ LISNOSLIIA?Z2
opportunities but they areot awarethat these opportunities are short term.

gKAOK NBTf SO

MM wAr

Satisfaction

Satisfied kneficiaries Satisfiednon-beneficiaries

T

62%

98%

68%
42%

Atnpasoian sTFsoirbdyErPUae HNER
ELLt Qa GF NBS
9[ LLt Q& LISNJF 2 NY

A Number of projects

Fitting with the society needs a

Usefulness to the Community

O A GA G &
$3avsyi
FyOS

13



NMarketeers €5

MARKET RESEARCH AND CONSULTANCY
care

B. Accountability and responsiveness evaluation
The accountability satisfaction is éwated by a scale from 1 to 5 through different attributes.

Overall,beneficiariesare more satisfiedabout accountability & K\R/E&ML b

responsiveness d&LIIP than nobeneficiaries, and thus we can Y
ale GGKFEG GKS |1 OldatAadge 2F 9 [ Beni Suej,;f/’lShar i
perceived one. It is also obvious tH2ni Suefs significantly ¢
higherthan the other two governorates in most of attributes, Assuiti.}\d

while Shargidas the least satisfaction level.

N N

Comparison is between
governorates

GREEN=> significantly higher 7 A g = 3
ey N &

RED==> significantly lower o

Ben. Non-Ben. Ben. NonBen. Ben. Non-Ben.

- Implementing the plans 455 4.13 4.41 3.60 4.37 2.89

- Transparency in information 4.49  4.08 4.17 3.22 4.04 2.64
exchange

- Equality in employment 426 335 3.69 2.82 413 290
opportunities

- Community involvement 447  3.72 4.34 3.00 4.17 3.10

- Responsiveness to 452  4.00 389 300 4.03 275

suggestions/ complaints

Beni Suef notbeneficiaries:
1 Considering the equality j@b opportunities, the gender factor is affecting the
satisfaction levelWe found that femalesnjean=4.3 are significantly more satisfied tha
males fnean=2.7

Assuit norbereficiaries:

1 There is a difference in satisfaction level with transparency and responsiveness between
different social economic classes. C classan=3.9 are more satisfies with the
transparency than DE clasadan=1.0. C classifean=3.§ are also moreatisfied with
the responsiveness than DE claseén=1.0Q

Shargia norbeneficiaries:
1 Considering the equality jlob opportunities, the age factor is affecting the satisfaction
level.We found that the age group below 3@éan=3.9 are significantly moreagisfied
than the 30+ age groupnean=2.4.
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C. Coordinatorsevaluation
Generally, beneficiaries are satisfied with the internal coordination in ELIIP.

1 97% of beneficiaries arsatisfiedby the coordinators treatment
1 92% of beneficiaries received full information about the description of their job.

1 89% of beneficiaries arsatisfiedwith the provided information in which it matches the
real work.
1 Beneficiaries believe the workers are cl&aserious in their worknjean=4.48

D. Searching for a job througELIIR/s. Other Jobs

It is easier to search for a job through ELIIP because the respondents are aware of diff
sources of information. Furthermole 9 [ LLt R2Say Qid NXBIj dzA NB
ELIIP applicants undergo more procedures than any other job to get hired.

ELIIP Other Jobs
45% Word of mouth Source (_)f A6% Word of mouth
45% Street ads Information of
33% NGOs job opportunities
4

58% Submit the CV - - 40% Submit the CV
55% Make an interview E_r(_)ce ures o 26% Make an interview
31% Attend skills evaluation Ifing 7 15% Attend skills evaluation
exam exam
53% require specific Needed skills & | 459% require specific
requirements qualifications requirements

I 43% specific age 9 36% Previous experience

N 29% Previous experiere N 31% A bachelor degree
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