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EXECUTIVE SUMMARY 

CARE International Uganda (CARE) is presently implementing a pilot project for the 

digitalized financial services for the youth with funding from Financial Sector 

Deepening in Uganda (FSDU). The overall aim of the project is to ensure that 12,399 

youth in Kibaale district are accessing financial education and services through Youth 

Savings and Loan Associations (YSLAs) and linking them through a digitalized 

platform using AIRTEL services to postBank. It also intends to institute youth friendly 

products in financial institutions so that the youth can be able to improve their 

household incomes.  

CARE identified key challenges which are obstacles to financial inclusion and believes 

that in addressing these challenges, there will be a change in demand and use of 

financial products and greater financial inclusion of the youth in Kagadi district. These 

challenges include; 

1. Distribution/Delivery channels: Many youth are still excluded from 

accessing especially formal financial services due to the limited branch network 

especially in rural areas. 

2. Inappropriate financial products: Inappropriate financial products are a 

key impediment to the use of financial products by the youth. 

3. Inadequate financial knowledge:  Limited financial knowledge as a setback 

to youth's ability to start and manage businesses which will improve their 

incomes and boost demand for financial products. 

As an integral part of the M&E Framework, the baseline survey was conducted to 

establish the condition, nature and extent of the problem the project intends to 

address. The survey focussed on two elements; assessing the situation "before 

project implementation against which performance can be measured and compared" 

as well as assessing the performance of the pilot that is already on-going. In broad 

terms, the findings are as follows: 

 The study revealed that 38% of the 400 youth interviewed were household 

heads. 61.8% of the members are either married or cohabiting 

 The level of education of the target group is relatively low with 92% not 

completing secondary education. The proportion of female who never 

completed secondary education was higher at 95.9% compared to the male at 

87.4%. 

 The majority of the targeted project beneficiaries are crop farmers who 

constituted 71.5% of the respondents followed by trade and services; and 

technical/professional with 9% and 6.5% respectively. 

 90.3% of the youth live in iron sheet roofed houses while only 9.5% live in 

grass thatched houses. 
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 40.8% of the youth can walk to a financial service centre within 30 minutes. 

 Over 80% of the youth interviewed at least own assets like mattress, bed, 

chair, house, land, table, mobile phone, and radio. 

 Crop farming is the major source of income for the targeted youth accounting 

for 67% followed business and salary/wage employment with 18.5% and 4.5% 

respectively. 

 The targeted youth are earning relatively low incomes with 84.5% earning an 

average monthly income of not more than UGX 250,000 (£57). 

 Clothing and health care constituted the major expenditure items as indicated 

by 79.5% and 76.8% of the youth respectively. 

 145 (36.3%) youth had attended training in business skills. The proportion of 

female amongst the youth who attended the training was 49%. 

 The youth were mainly accessing financial services from informal groups 

(91.3%) while 12% and 5.5% of the youth indicating Non-Bank formal 

(SACCOs, MFIs, Mobile money) and Formal bank (Commercial banks, Credit 

institutions and MDIs) respectively. 

 In terms of the products accessed, savings is the most accessed service as 

reported by 91% of the youth followed by loans and financial literacy training 

at 77% and 32.5% respectively. 

 68.8% of the 400 youth interviewed had attended financial literacy training 

and on segregating by gender; 69.7% and 67.6% of the female and male 

respectively had attend the financial literacy training. 

 23.9% of the households in the targeted area are more likely to be living below 

$1.25/day and the situation was the same even before implementing the pilot 

(before October 2015) as demonstrated by the percentage and the p-value of 

0.931. 

An assessment of implementation of the pilot activities as at August 2016 indicated 

the following: 

The project had mobilized and formed 322 groups which constitutes 65% of the 

overall target of 494 groups. Of the 322 groups, 9 groups had graduated and 

shared deposits, 259 saving, and 62 under training). YSLAs can share their 

deposits after 8 to 12 months. The project is on track and will be able to 

meet the target of 494 groups by Dec 2016. 

The project had mobilized 8,186 youths as YSLA members compared to the 

target of 12,339 representing 66.3%. Of the 8186 members, 3944 are female 

representing 48.2%. The project is on track and will be able to meet its 

target of 12,339 youth. However, the target of having 55% female is 

way above the current 48.2%. This is attributed to the relatively high 
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dropout rate of female compared to male because some female youth 

normally drop out when they get married far away from their home.  

The project had linked 110 groups to PostBank and opened up accounts 

compared to 296 representing 37.2%. The project is behind schedule and 

therefore the process of registering account signatories on mobile 

money need to be streamline to speed up the process of linking YSLAs 

to PostBank. 

Out of 400 YSLA members interviewed 17 had bank accounts with PostBank, 

but were not active since youth indicated that they were depositing with the 

YSLA. Out of the 400 youth interviewed, only 2 people had accessed loans from 

PostBank and these loans accessed as individuals not through the YSLA. 

Facilitating youth to operate individual accounts in PostBank through YSLA has 

not started. The target of 1,235 youth opening accounts in PostBank is 

not likely to be met. 

The project had identified 41 Airtel mobile money agents to operate as cash in 

cash out points to serve the groups in performing transactions compared to 60 

agents representing 68.3%. The project is on track with respect to 

identification of agents, but agents will need training and sensitization 

on how to handle this target group. 

PostBank is still offering the existing products including savings and loans to 

YSLAs. New tailored products will be developed after ascertaining the peculiar 

needs of the YSLAs. The target of developing two friendly products is not 

likely to be met.   

Partnerships between CARE and (KIDFA, PostBank and Airtel) developed and 

signed off. However, Airtel after carrying research felt that the initiative for 

Kagadi district was not making business sense. Despite this development, the 

project was not affected because PostBank had already established framework 

at corporate level enabling PostBank to offer mobile banking countrywide 

through all MNOs including Airtel. The framework of digitalized financial 

services for the youth in Kagadi was established. 
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1.0 INTRODUCTION 

CARE International Uganda (CARE) is an international Non-Government 

Organization that works in 90 countries to save lives, defeat poverty and achieve 

social justice. CARE is presently implementing a pilot project for the digitalized 

financial services for the youth with funding from Financial Sector Deepening in 

Uganda (FSDU). The project is being piloted in the newly created district of 

Kagadi1 in partnership with Kibaale District Farmers Association (KIDFA) who 

are engaged in the formation and training of Youth Savings and Loan 

Associations (YSLAs) and linking them to PostBank. The overall aim of the 

project is to ensure that 12,399 youth in the district are accessing financial 

education and services through YSLAs and later linking them to formal financial 

institutions through a digitalized platform using AIRTEL services. FRIENDS 

Consult Ltd (FCL) was hired to develop and implement relevant aspects of a 

baseline survey of the project beneficiaries. 

1.1 Objectives of the Project 

The major pilot project objectives include; 

1. Promotion of digitalised financial services that address the problem of 

transactional interface and distance to financial access points 

2. Development and adaption of appropriate products that will respond to 

the specific financial needs of poor youth.  

3. Financial education intended to create financial awareness and build trust 

between supply and demand sides i.e. formal financial institutions and 

youth respectively 

4. Train youth members in YSLAs on promoted technology as both users and 

promoters during the last year of piloting as an initial stage in the planned 

sustainability strategy 

 

1.2 Theory of Change 

Due to the low access levels to formal financial services in rural areas, many 

youth have limited knowledge of use of financial products and as such many 

youths will not be able to use them due to their ignorance and financial illiteracy. 

The digitalized access to financial services project aims to enhance access of the 

youth to formal financial services through mobile money platform to bridge the 

                                       
1 Kagadi District was curved out of Kibaale district effective July 2016 
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gap of accessibility. It also intends to institute youth friendly products in financial 

institutions so that youth can be able to improve their household incomes. 

CARE has identified key challenges which are obstacles to financial inclusion and 

believes that in addressing these challenges, there will be a change in demand 

and use of financial products and greater financial inclusion of the youth in 

Kagadi district. These challenges include; 

1. Distribution/Delivery channels: Many youth are still excluded from 

accessing financial services especially formal financial services due to the limited 

branch network especially in rural areas. With such inaccessibility, clients often 

have to move long distances in order to access financial services thereby making 

inaccessibility a major barrier to financial inclusion. With the digitalized approach 

of accessing financial products, CARE will be able to facilitate the extension of 

services to the most remote area without having the physical presence of the 

bank (PostBank) through use of mobile money agents, roaming youth and CICO 

points. This change in approach will enable the rural based clients to access 

financial products much more easily. 

2. Inappropriate financial products: Inappropriate financial products are a 

key impediment to the use of financial products by the youth. In facilitating the 

development of appropriate products, CARE intends to see increased 

consumption of financial products and hence foster increased financial inclusion 

for the youth. Proper products will foster increased demand of financial products 

since they will be tailored to the unique needs of the youth. 

3. Inadequate financial knowledge:  CARE has identified limited financial 

knowledge as a setback to youth's ability to start and manage businesses which 

will improve their incomes and boost demand for financial products. This theory 

of change is based on the notion that knowledge is power and with suitable 

knowledge, the youth will be able to grow their businesses. CARE, through KDFA 

is extending financial literacy training and business management knowledge to 

ensure the youth know how to manage their businesses leading to demand for 

financial products and facilitate the overall target of greater financial inclusion 

by youth. 

1.3 Monitoring and Evaluation Framework 

The monitoring framework guide has been designed and detailed in the Logical 

Framework which details; the project goal, project purpose, quantifiable 

indicators, evaluation approach, baseline study, final impact evaluation, 

stakeholder roles and engagements.  

The evaluation framework was developed drafting key outputs structured in 

intermediary result areas which include; 
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a) Intermediary Result 1: Establish a structure that will enable the youth to 

access formal financial services in Kagadi 

b) Intermediary Result 2: To organize 12,339 youth into 494 saving and 

credit associations in Kagadi district by December 2016 

c) Intermediary Result 3: Provide technical support that builds the financial 

industry's knowledge base that heightens youth financial inclusion  

The logframe was developed during the inception phase and has been finalized 

by updating it with baseline figures to facilitate monitoring and measuring the 

project impact during the implementation period. The logical framework has 

clear outcomes, key result areas, outputs with corresponding performance 

indicators and assumptions 

The evaluation methodology involves 2 surveys: household surveys at Baseline 

and Endline of youths in the YSLAs (who have benefited from the project). The 

baseline provides figures before project implementation and has also enriched 

the logical framework on realistic targets for project implementers over the 

course of the project in line with project indicators. 

 

2.0 BASELINE METHODOLOGY 

As an integral part of the M&E Framework, the baseline survey was conducted 

to establish the condition, nature and extent of the problem the project intends 

to address. The baseline survey has provided data for the logframe for two 

elements; assessing the situation "before project implementation against which 

performance can be measured and compared" as well as assessing the 

performance of the pilot that is already on-going. 

The baseline survey was designed with special focus on collecting data using 

sufficient representative samples of the targeted beneficiaries in the newly 

formed Kagadi district which was originally part of Kibaale district. 

2.1 Work Approach 

The consultant conducted the assignment with special focus on the terms of 

reference and used a participatory approach to ensure that all key stakeholders 

are involved to enrich the survey findings. Accordingly, FCL: 

 Worked closely with CARE and KDFA which greatly helped in determining 
the groups to participate in the survey and identification of the 
respondents. The list of the groups that participated in the survey is 

presented in Appendix I.  
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 Used a participatory methodology by engaging and consulting 
stakeholders, including CARE, KDFA, PostBank, the Community Based 

Trainers (CBTs) and the Community Development Officer from the district. 
This helped to obtain their views and input thereby facilitating the 

triangulation of the findings from the household survey  

 Instituted quality control systems to ensure data collected is verified for 
completeness and relevancy as per the terms of reference and findings 

were analysed to ensure conclusions made are based on verifiable evidence 

 Continuously provided guidance to research assistants on issues pertaining 

to the sample sizes, contingency arrangements in case of incomplete 
information and many other technical and administrative issues. The Data 
Manager also provided valuable feedback to research assistants and 

supervisors based on the information uploaded to the server. 

 

2.2 Survey Design  

The baseline study design majorly employed quantitative methodologies 

complemented with qualitative methods to collect primary data. Specifically the 

following methodologies were used: 

a) Literature review 

 
Relevant documents were reviewed to provide contextual information and 

getting clear understanding of the project based on the existing literature. The 

document included:  

 Project design documents 
 Project logframe 
 Result management plan 
 Periodic progress report  
 Implementation plans 
 FinScope Survey 2013 for Uganda 
 PPI Score card for Uganda – 2015 
 Second National Development Plan (NDP II) 2015/16 - 2019/20 
 2014 National census 

    
 

b) Consultative meetings 

Consultative meetings were held between the consultant and CARE to harmonize 

understanding of the assignment objectives, coverage and methodology of the 

assignment. Information on the status of project was shared and discussed. 

They also held a consultative meeting with CARE and KDFA to discuss data 

collection in terms fieldwork plan and identification of respondents. 
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c) Key Informant Interviews 

The consultants conducted Key Informant Interviews (KII) with the Senior 

Manager, Linkage Banking and Special Segments from POSTBANK, who provided 

insights on the progress of the project, implementation arrangements, and 

challenges encountered so far. The consultants also held KII with the Community 

Development Officer (CDO), Kagadi district who provided information on the 

challenges faced by the youth in the district.  

 

d) Focused Group Discussions 

Focused Group Discussions (FGDs) were held to gather information on the 

working of YSLAs, challenges facing YSLAs and its members, their perception of 

the project. Six to eight members including executives were drawn to participate 

the discussion. 

 

e) Youth survey 

The youth survey was conducted to collect information on the YSLAs members 

covering household characteristics, housing conditions, domestic and 

agricultural assets, business skills, financial literacy, membership in community 

group, access to financial services, access to mobile money and other digitalized 

financial services among others. 

 

2.3.1 Sampling Plan 

Using the formula below, a statistically representative sample of 400 youths was 

determined for the youth survey. Through use of a statistical formula with a 

confidence level of 95% and a confidence interval of ±5%; a representative 

sample size of households was drawn as shown below. 

n = Z2 x (p) x (1-p) 
e2 

 

Where; 

n = Sample size (Number of youths) interviewed) 

Z = Z score (95% confidence level) 
P = 0.5 (probability that a youth has been targeted to benefit from the project) 
e = margin of error (approximately ±5%) 

 
n=384 

 
The sample was raised to 400 respondents to cover 40 YSLAs. The survey 

covered 10 sub counties including Bwikara, Kabamba, Kagadi town council, 
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Kyanaisoke, Kyaterekera, Kyenzige, Mpeefu, Paacwa, Rugashaare and Ruteete. 

The YSLAs were purposively selected to ensure that the sample spreads across 

the 10 sub counties. A sample of 10 youth were randomly selected from each 

YSLAs with 6 being female and 4 male to comply with the requirement that the 

project targets 55% female. However, in some cases the ratio of 6 to 4 was not 

achieved because of the unavailability of respondents at the time of the 

interview. 

 

2.3.2 Research Tools 

Research tools were developed to collect all the information required for 

baseline. The tools included: 

a. Survey tools for youth 

b. Focus Group Discussion Guide - Beneficiaries 

c. Key Informant Interview Guide - Bank Staff 

d. Key Informant Interview Guide - District Officials 

e. Key Informant Interview Guide - Project Staff 

 
These tools are presented in Appendix II. The tools were pilot tested before 

using them in the field to ensure their accuracy in terms of collecting all the 

required information and good flow of the interview and also testing the capacity 

of research assistants in administering the tool. Findings of the pilot testing were 

discussed by the entire survey team and feedback incorporated in the final tools. 

 

2.3.3 Survey Team and Organization 

The survey team comprised of the Team Leader, Assistant Team Leader, Data 

manager, two supervisors and 22 research assistants. Research assistants and 

Supervisors were recruited and trained on the tools, research ethical practices 

and on how to use the electronic tablets (data collection gadgets). Each 

supervisor was handling 10-12 research assistants and the consultant was 

coordinating the fieldwork activities with the team leader providing the overall 

leadership and guidance.    

 

2.3.4 Data collection, Processing, and Analysis 

The KDFA staff and CBTs supported the research assistants to mobilize the YSLA 

members for the survey. The research assistants collected data using the 

electronics tablets and the Supervisor reviewed the entries to verify accuracy 

and completeness and then uploaded to the server via internet. The data was 

further reviewed for the second time by the Data Manager for consistency and 

identification of outliers.  
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Quantitative data were processed, analysed and organized in tables using SPSS 

20.0 and Microsoft Excel. Descriptive statistical values including frequency 

counts, percentage, minimum value, maximum value, and averages were 

calculated in order to explain distribution and general characteristics of each the 

gender, age and their respective groups. Qualitative information was used to 

provide in-depth description and analysis for each output and to compliments 

and explain changes the quantitative data. 

 

2.3.5 Quality Control Assurances 

The evaluator instituted quality assurance measures to ensure findings are 

based on accurate and representative information. The following measures were 

used in the survey: 

 Recruited the most experienced research assistants and supervisors to 

conduct the survey. 

 Provided thorough training to research assistants and supervisors on the 

tools and ethical issues and provided guidance in the field on selection 

respondents to minimize biases. So that conclusions made on the sample 

represents the entire population. 

 Skips and data integrity checks were incorporated in the tools on the 

tablets minimize data entry errors. 

 Data collected by research assistants was reviewed at two different levels 

with supervisor verifying accuracy and completeness before uploaded and 

Data manager checking for consistency and identification of outliers on 

the servers. 

 Conducted a pilot to test the accuracy of the tools in terms of collecting 

all the required information and good flow of the interview and also tested 

the capacity of research assistants in administering the tools. Findings of 

the pilot testing were discussed by the entire survey team and feedback 

incorporated in the final tools. 

 

2.4 Study Limitations 

Much as the survey was very successful the following limitations were 

encountered during the study: 

 There were instances when the sampled respondents were unavailable and 

therefore required substitution which affected the ratio within some groups. 

This was mitigated by compensating in other groups to maintain the ratio 

at 55% female at overall sample. 
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 The Baseline survey was conducted the implementation of some pilot 

project activities had commenced which implies that the effect of the 

project between the baseline and midline will be missing the contribution 

during the pilot for example the formation of 306 groups and linking of 110 

groups. However, it is important to note that digitalized financial services 

has not commenced because YSLAs have not started performing 

transactions using mobile phone banking. 

  

3.0 RESULTS 

3.1 Context 

3.1.1 Household Demographics   

The study analysed the household demographics with a view of providing the 

context within which the project is being implemented. Out of the 400 youth 

interviewed, 54.5% (218 respondents) were female implying that their views 

are well represented particularly since it’s envisage the female will constitute 

55% of the project beneficiaries. As indicated in Table 1 below, 22.5% of the 

respondents were below the age of twenty years while 45.3% were above 24 

years indicating that the age groups targeted by the pilot are well represented.  

Table 1: Respondent by gender and age group 

  Gender of the respondent   

Age Male Female Total 

All 

45.5% 54.5% 100.0% 

182 218 400 

15-19 18.7% 25.7% 22.5% 

20-24 32.4% 32.1% 32.3% 

25-30 48.9% 42.2% 45.3% 

Total 100% 100% 100% 

 

The average household size of the respondents was 5 persons. In the 383 

households where at least a female was found, the average number of females 

per household was 3 persons.  

Table 2 below shows the distribution of the respondents across the 10 sub 

counties in which the project is implemented.    

Table 2: Distribution of respondents by sub-county and gender 

Sub county Male Female Total %age 

Bwikara 19 31 50 12.5% 
Kabamba 5 5 10 2.5% 
Kagadi Town Council 11 14 25 6.3% 
Kyanaisoke 20 20 40 10.0% 
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Kyaterekera 26 34 60 15.0% 
Kyenzige 47 43 90 22.5% 
Mpeefu 4 6 10 2.5% 
Paacwa 26 24 50 12.5% 
Rugashaare 21 29 50 12.5% 
Ruteete 3 12 15 3.8% 
Total 182 218 400 100.0% 

 

The study revealed that 38% of the 400 youth interviewed were household 

heads of whom 13.2% are female. Of the 248 youth who were not household 

heads, 52.4% were spouses while 19.8% and 16.9% were daughters and sons 

of the head of household respectively. Most (85.95%) of the households not 

headed by the respondents are headed by male.  Table 3 below shows that 

overall 86.3% of the 400 households that participated in the survey were headed 

by male. This implies that the project design should take into consideration the 

influence male head of households exert on their spouses who are female project 

beneficiaries. 

Table 3: Head of household by gender 

 

Headed by 
Respondent (youth) 

Not Headed by 
Respondent 

Overall 

 No. %age No. %age No. %age 

Male 132 86.8% 213 85.9% 345 86.3% 

Female 20 13.2% 35 14.1% 55 13.8% 

Total 152 
 

248 
 

400  
 

3.1.2 Social and Economic Characteristics of the YSLA Members 

This section analyses characteristics of the targeted YSLA members with respect 

to marital status, level of education, main occupation, major sources of income, 

income levels and expenses partners. 

Marital status  

The study revealed that the majority (61.8%) of the members are either married 

or cohabiting with female having a higher proportion of 63.7% compared to the 

male at 59.3%. The table below presents an analysis of YSLA members by 

marital status. This will call for deliberate strategies to retain female YSLAs 

members since normally women tend to abandon youth groups after getting 

married citing reasons like not belonging to that youth category and not trusting 

youth males.  

Table 4: Marital status by gender 

Status Male Female Overall 

 Single 39.6% 30.3% 34.5% 

 Cohabiting 4.4% 9.6% 7.3% 
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 Married 54.9% 54.1% 54.5% 

 Separated/Divorced 1.1% 4.6% 3.0% 

 Widow/widower 0.0% 1.4% .8% 

Total 100% 100% 100% 
No. of YSLA members 182 218 400 

 

Level of education 

The level of education of the target group is relatively low with 92% not 

completing secondary education and this is comparable to 92.7% at national 

level as 2014 National census. The proportion of female who never completed 

secondary education was higher at 95.9% compared to the male at 87.4%. The 

modest educational levels can also partially explain why the target group is not 

accessing financial services from formal financial institutions. However, since 

over 89% of the target youth have attended some form of education, the youth 

will be able to perform financial transactions on mobile phones with proper 

training. Table 5 presents the YSLA member by the highest level of education 

attained. 

Table 5: Level of by gender 
Highest level of education  Male Female Overall 

% age Cumulative % age Cumulative % age Cumulative 

None 1.6% 1.6% 3.7% 3.7% 2.8% 2.8% 

Did not complete primary school 29.1% 30.8% 51.4% 55.0% 41.3% 44.0% 

Completed primary school 17.0% 47.8% 17.4% 72.5% 17.3% 61.3% 

Completed post primary  
specialized training 

0.5% 48.4% .5% 72.9% 0.5% 61.8% 

Did not complete secondary 
education 

39.0% 87.4% 22.9% 95.9% 30.3% 92.0% 

Completed secondary education 5.5% 92.9% 1.8% 97.7% 3.5% 95.5% 

Completed post-secondary 
specialized training 

7.1% 100.0% 2.3% 100.0% 4.5% 100.0% 

Total 100%  100%  100%  
No. of YSLA members 182 

 
218 

 
400 

 

 

Main occupation 

The majority of the targeted project beneficiaries are crop farmers who 

constituted 71.5% of the respondents followed by trade and services; and 

technical/professional with 9% and 6.5% respectively. Overall the targeted 

project beneficiaries are economically active and will therefore benefit from 

being financially included. The youth will also benefit from the government 

initiatives and programs that aim to promote agriculture to reduce poverty by 

modernizing the sector through commercialization and provision of 

infrastructure to facilitate marketing, production and productivity leading to 

increased competitiveness and profitability. According to the 2014 National 

census, 80% of the all households in the country are engaged in agriculture with 
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90% in rural areas and 46% in urban areas. The figure below presents 

proportion of youth engaged in the type occupation. 

 

Figure 1: Main occupation by gender 

 

 

3.2 Housing and Household Conditions 

This section presents the housing conditions of the targeted youth with respect 

to materials used in the construction of their houses, source of lighting, source 

of energy for cooking, source of water for domestic use and drinking, type of 

toilets used and time taken to access service points like schools, health facilities 

and markets. 

3.2.1 Type and Materials used for the House 

The study revealed that 90.3% of the youth live in iron sheet roofed houses 

while only 9.5% live in grass thatched houses. In terms of the material used for 

the floor, 16% have used cement while 83.5% are staying in houses with earth 

floors. Figure 2 shows that only 24.5% of households have permanent houses 

with outer wall constructed using burnt brinks and cement while the rest are 

either semi-permanent or temporary houses with the majority (57%) of the 

households having houses built using mud and wattle for the out wall. The 

intervention is timely as increased access to financial services, if well utilized will 

help in improving housing conditions. 
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Figure 2: Building materials for the outer wall 

 

 

3.2.2 Source of Energy for Lighting and Cooking 

The study revealed that access to electricity is very limited with only 2.5% of 

the youth accessing electricity, but it is important to note the 48% are using 

solar energy which is relative cheap and a clean energy source. However, a 

significant number of households (33.8%) are still using Tadooba (local paraffin 

candles), which is risky and a main cause of burnt houses besides pollution. 

According to the 2014 National Census Report, 5.1% and 60.3% of the 

population in the rural areas use national grid electricity and local paraffin 

candles respectively for lighting and 85.2% use firewood for cooking in rural 

areas. The study also revealed that 92% of the youth are using firewood as a 

source of energy for cooking and the rest use charcoal. Both sources are 

negatively affecting the environment since it leads to the cutting of trees. The 

high presence of solar as an energy source presents an opportunity for 

alternative source of energy for charging mobile phones to facilitate access 

digitalized financial services. The figure below shows the proportion of youth 

using the source of energy for lighting.  
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Figure 3: Source of energy for lighting 

 

 

3.2.3 Sources of Water for Drinking and Domestic Use 

The survey revealed that 67.6% of the youth are getting water for drinking from 

boreholes and protected wells/springs while 31% use unprotected wells/springs. 

Results for the source of water for domestic use is more less the same with 65% 

getting water for drinking from borehole and protected well/spring while 33.3% 

get from unprotected wells/springs. The implication therefore is that a significant 

proportion of the respondents lack safe water for both drinking and domestic 

use. The proportion (31.0%)2 for youth in the targeted area using unprotected 

wells/springs is close to the 33.5% of the rural population at national level 

getting water for drinking from unimproved sources. 

  

                                       
2 Source: 2014 National census 
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Table 6: Main source of water 
Main source For Domestic use For Drinking 

 Borehole 33.0% 33.8% 

 Protected well/ spring 32.0% 33.8% 

 Unprotected well/spring 33.3% 31.0% 

 Others (specify) .3% 0.5% 

 Water vendor 1.0% 0.3% 

 Piped water inside the compound 0.3% 0.3% 

 Piped water outside the compound 0.3% 0.3% 

 Rain water 0.0% 0.3% 

Total 100% 100% 
No. of YSLA members 400 400 

 

 

3.2.4 Access to Service Points 

The survey revealed that 66% of the households are located not more than a 30 

minutes’ walk to the nearest primary school and 60% of the households 

indicated a 60 minutes’ walk to a nearby secondary school. 40.8% of the 

households are located within a 30 minutes’ walk to a financial service centre. 

Table 7 shows the time the household members will take to reach the respective 

services centres.  

Table 7: Time taken to walk to service centre 

 

Primary 

school 

Secondary 

School 

Health 

facility 

Market Financial service point 

(formal or informal) 

Less than 30 

minutes 

66.0% 24.5% 33.5% 35.8% 40.8% 

30-60 

minutes 

20.8% 35.5% 27.0% 29.3% 24.8% 

61minutes to 

2 hours 

12.8% 32.8% 29.8% 28.3% 22.5% 

Above 2 

hours 

0.5% 7.3% 9.8% 6.8% 12.0% 

 

3.3 Ownership of Domestic and Agricultural Assets 

Over 80% of the youth interviewed indicated that their households at least own 

assets like mattress, bed, chair, house, land, table, mobile phone, and radio. 

The survey also revealed that none of the youth owned a refrigerator, car or 

boat. With respect to agriculture, 98.5% of the household own a hand hoe while 

no one owns a tractor and use of animals for ploughing is not common in the 

area with only 0.3% of the youth owning an ox-plough. These findings show that 

we are targeting the rural and peri-urban youth. It is important to note that 

83.5% of the households own a mobile phone implying that they will not 
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encounter problems in using the phone to perform financial transactions on the 

digitalized platform. It is important to note that much as over 95% of the youth 

indicated that their households own land and house, only 38% of the youth were 

heads of the household implying that the proportion of youth owning land and 

houses is likely to be lower compared to proportion of households taken as a 

whole. 

Table 8: Ownership of Assets by Households to which the Youth belong 

Asset  

Average 

number %age Asset  

Average 

number %age 
Domestic Assets 

Mattresses 3 100.0% Non- electric kettle 1 22.8% 

Beds 2 98.8% Motor cycle 1 21.5% 

Chairs 3 97.0% Television 1 5.3% 

House 1 95.5% Electric Flat iron 1 2.8% 

Land 3 95.3% Solar panel 1 1.8% 

Tables 1 87.5% Computer 1 1.3% 

Mobile Phone 2 83.5% Electric kettle 1 0.3% 

Radio 1 83.0% Refrigerator 0 0.0% 

Non-electric flat iron 1 51.5% Car 0 0.0% 

Bicycle 1 40.0% Boat 0 0.0% 

Agricultural assets 

Hand hoe 3 98.5% Grain mill 1 1.0% 

Axe 1 63.0% Rake 2 0.5% 

Storage facility 1 23.3% Ox-plough 1 0.3% 

Spade 1 20.0% Bread mixer 1 0.3% 

Pangas 1 3.8% Tractor 0 0.0% 

Irrigation equipment 1 3.3% Ox-cart 0 0.0% 

 

3.4 Income and Expenditure of the Targeted Beneficiaries 

The section presents the major sources and levels of income and expenditure 

regularly incurred by the targeted youth 

Major source of income 

Crop farming is the major source of income for the targeted youth accounting 

for 67% followed business and salary/wage employment with 18.5% and 4.5% 

respectively. It should be noted that the proportion (18.5%) of youth deriving 

their income from business is relatively higher than the proportion (9%) of youth 

carrying out business (sales and services) as the main occupation implying that 

much as some youth are not taking business as the main occupation they 

earning income from the business enterprises. 
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 Table 9: Major source of income by gender 
Major source of income Male Female Overall 

Crop farming 62.6% 70.6% 67.0% 

Business (retail trader; shopkeeper; 
hair saloon; wholesaler) 

15.9% 20.6% 18.5% 

Salary/Wage employment  (long term) 5.5% 3.7% 4.5% 

Others 7.1% .9% 3.8% 

Livestock farming 2.7% 2.3% 2.5% 

Transporter (Bodaboda, passenger 
service vehicle, 

3.8% 0.0% 1.8% 

Remittances/ Transfers 0.5% 0.9% 0.8% 

Student 0.5% 0.9% 0.8% 

Temporal employment 1.1% 0.0% 0.5% 

Total 100% 100% 100% 

No. YSLA members 182 218 400 

 

Level of income 

The study revealed that the targeted youth are low income earners with 84.5% 

earning an average monthly income of not more than UGX 250,000 (£57). This 

is the population segment that is normally financially excluded by formal 

financial institutions because of the perceived high transaction costs. The 

implication therefore is that the project is relevant to the targeted beneficiaries 

and will result in increased access to financial services thereby contributing to 

initiatives aimed at achieving a deeper, broader and more inclusive financial 

sector in Uganda.  

Since majority (53%) are earning monthly income ranging between UGX 50,001 

to UGX 250,000, its clear evidence that the targeted youth have reasonable 

income from which they can save if affordable and convenient delivery channels 

are put in place like mobile phone banking. Again with increased access to loans 

to invest in small business/IGAs as majority are economically active, the level 

of income will increase resulting in more disposable for saving. 

Table 10: Monthly income by gender 
Range Male Female Overall 

%age Cumulative %age Cumulative %age Cumulative 
10,000 - 50,000 25.8% 25.8% 36.2% 36.2% 31.5% 31.5% 

50,001 - 100,000 24.2% 50.0% 36.2% 72.5% 30.8% 62.3% 

100,001 - 250,000 29.1% 79.1% 16.5% 89.0% 22.3% 84.5% 

250,001 - 500,000 13.2% 92.3% 6.9% 95.9% 9.8% 94.3% 

500,001 - 1000,000 6.0% 98.4% 0.9% 96.8% 3.3% 97.5% 

1,000,000 and above 1.1% 99.5% 0.0% 96.8% 0.5% 98.0% 

Refusal 0.5% 100.0% 0.5% 97.2% 0.5% 98.5% 

Don't know 0.0% 100.0% 2.8% 100.0% 1.5% 100.0% 

Total 100%  100%  100%  
No. of YSLAs members 182 

 
218 

 
400  
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Expenses regularly incurred 

Clothing and health care constituted the major expenditure items as indicated 

by 79.5% and 76.8% of the youth respectively. Savings was at 65% implying 

that the targeted beneficiaries will embrace the project intervention that is 

aimed promoting easy access to financial services through digital delivery 

mechanisms. Figure 4 below presents the expenses youth regularly spend on.  

Figure 4: Expenses regularly incurred  

 

 

3.5 Business Skills 

The study revealed that 145 (36.3%) youth had attended a business skills 

training. The proportion of female amongst the youth who attended the training 

was 49%. Starting your business was the most attended training at 97.2% of 
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the respondents followed by resource mobilization and book keeping at 38.6 % 

and 26.9% respectively. Training in business skills is still low and that explains 

why the proportion of youth engaged in income generating activities (IGAs) and 

regarding business as the main source of income is still low at 18.5%. 

Table 11: Business skills attended 

Type of training Male Female Overall 

Starting a business 97.3% 97.2% 97.2% 

Resource mobilization 32.4% 45.1% 38.6% 

Book keeping 29.7% 23.9% 26.9% 

Marketing 16.2% 16.9% 16.6% 

Savings 2.7% 4.2% 3.4% 

Others specify 0.0% 0.0% 0.0% 

No. of YSLA members 74 71 145 

 

The business skills trainings were mainly facilitated by NGOs/CBOs as indicated 

by 53.8% of the respondents followed by trainings facilitated by individuals at 

42.1% of the respondents.   

Table 12: Organizations that conducted business trainings 
Type organization %age 

NGO /CBOs  53.8% 

Individuals 42.1% 

Financial institutions   3.4% 

Chairman/Group leaders 3.4% 

School/school teachers/Institutes 2.8% 

Don't recall/Don't remember 1.4% 

Religious organizations 0.0% 

Others specify 0.0% 

No. of YSLA members 145 

 

3.6 Access to Financial Services 

The study revealed that 93.3% of the 400 youth interviewed were accessing 

financial services (savings, credit, insurance etc.) and on segregating by gender 

out of 218 female youth, 93.6% indicated that they were accessing financial 

services while 92.9% of the 182 male were accessing. However, it important to 

note that only 38% (on segregating by gender, female 36.2% and male 40.1%) 

were accessing financial service before implementation of the pilot (Before 

October 2015). This implies that a high proportion of youth accessing financial 

services can partially be attributed to the pilot.  

The youth interviewed were mainly accessing financial services from informal 

groups (91.3%) such as YSLAs while 12% and 5.5% of the youth indicating Non-

Bank formal (SACCOs, MFIs, Mobile money) and Formal bank (Commercial 
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banks, Credit institutions and MDIs) respectively. This implies that any initiative 

geared towards promoting access to financial services from formal financial 

institutions through linking is long overdue. According to Uganda 2013 Finscope 

III, 35% of the rural adult population accessed financial services from informal 

(YSLAs, VSLAs, ROSCA, ASCA etc.) groups, while 32% and 17% of the rural 

adult population are accessing financial services from Non-Bank formal 

(SACCOs, MFIs, Mobile money) and Formal bank (Commercial banks, Credit 

institutions and MDIs) respectively with 17% financially excluded.  

 

Table 13: Proportion of youth accessing financial services by category of service 

providers  

Category Male Female Overall 

Informal (YSLA, VSLA, CSCG, ROSCAs, 

ASCAs, VSLAs, village groups) 

90.7% 91.7% 91.3% 

Non-Bank formal (SACCOs, MFIs, Mobile 

money) 

19.2% 6.0% 12.0% 

None 7.1% 6.4% 6.8% 

Formal bank (Commercial banks, Credit 

institutions and MDIs) 

9.9% 1.8% 5.5% 

 
182 218 400 

 

 

In terms of the products accessed, savings is the mostly accessed service with 

91% of the youth followed by loans and financial literacy training at 77% and 

32.5% respectively. Mobile money is also picking up with 17.3% of the youth 

accessing the service and this presents an opportunity for the youth to easily 

appreciate and embrace digitalized financial services which the project is aiming 

to promote. 

Table 14: Proportion of youth by type of service accessed 

Type of product Male Female Overall 

Savings 88.5% 93.1% 91.0% 

Loans 75.3% 78.4% 77.0% 

Financial trainings 29.1% 35.3% 32.5% 

Mobile money 22.0% 13.3% 17.3% 

None 7.1% 6.4% 6.8% 

Micro insurance 6.0% 5.5% 5.8% 

Money transfer 6.0% 1.8% 3.8% 

Others 2.2% 1.8% 2.0% 

Mobile phone banking 0.0% 0.0% 0.0% 

No. of YSLAs Members 182 218 400 
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The study revealed that most (97.3%) of the youth are saving with informal 

groups and very few are saving with formal financial institutions as evidenced 

by the very small proportion of youth depositing on accounts of only 6.3%.  
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Table 15: Proportion of youth by method deposit 

Method of deposit Male Female Overall 

Deposit in group i.e. VSLA/YSLA 98.1% 96.6% 97.3% 

Deposit in box at home 15.5% 23.2% 19.8% 

Deposit on mobile money 28.6% 9.9% 18.1% 

Deposit on account in FFIs 9.3% 3.9% 6.3% 

Save with relatives/Individuals 0.6% 1.0% 0.8% 

Invest in business or buying stock 0.6% 1.0% 0.8% 

No. of YSLA members 161 203 364 

 

The study confirmed that the project is targeting the low income youth as 

demonstrated the fact that 76.9% are saving not more than UGX 10,000 per 

week.  

 

Table 16: Proportion of youth by monthly income  
Range in UGX Male Female Overall 

%age Cumulative %age Cumulative %age Cumulative 

500-10,000 73.3% 73.3% 79.8% 79.8% 76.9% 76.9% 

10,001 - 50,000 21.1% 94.4% 18.7% 98.5% 19.8% 96.7% 

50,001 - 100,000 3.7% 98.1% 1.0% 99.5% 2.2% 98.9% 

100,001 - 150,000 0.6% 98.8% .5% 100.0% 0.5% 99.5% 

150,001 - 200,000 0.6% 99.4% 0.0% 100.0% 0.3% 99.7% 

250,001 - 300,000 0.6% 100.0% 0.0% 100.0% 0.3% 100.0% 

No. of YSLA 
members 

161 
 

203 
 

364 

 

 

The study revealed that 63.5% of the youth re-invest their savings in 

business/IGAs and 53.6% save to cater for emergencies. It is important to note 

that more female (31.5%) youth were saving to cater for school fees for their 

children than male (24.2%) youth. Only 7.4% are saving for to cover expenses 

festival seasons implying that youth are saving to cover critical expenses aimed 

at improving their livelihood and mitigating against shocks due emergencies. 

Table 17: Proportion of youth by use of savings 

Utilization of savings Male Female Overall 

Re-invest in business/IGAs 70.8% 57.6% 63.5% 

Cater for emergency 51.6% 55.2% 53.6% 

Acquire assets 41.0% 31.5% 35.7% 

School fees 24.2% 31.5% 28.3% 

Buy agricultural inputs/Livestock 16.1% 13.8% 14.8% 

Cover expenses for festival seasons 6.8% 7.9% 7.4% 

Others 1.2% 3.0% 2.2% 

Still saving the money and I have not used it 0.6% 1.0% 0.8% 

No. of YSLA members 161 203 364 
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The survey revealed that 77% of the youth were accessing loans of which 92.9% 

were accessing loan amount not exceeding UGX 300,000. The size of loans being 

accessed is clear evidence that youth are mainly accessing loans from informal 

groups with limited resources.  

 

Table 18: Average Loan Size by Gender 

Loan size Male Female Overall 

Less than 300,000 89.8% 95.3% 92.9% 

300,001 – 500,000 5.1% 2.9% 3.9% 

500,001 – 700,000 3.6% 1.2% 2.3% 

700,001 – 1,000,000 0.7% 0.6% 0.6% 

Above 1,000,000 0.7% 0.0% 0.3% 

No. of YSLA members 137 171 308 

 

Table 19 shows that the loans are mainly used for business with 50.3% of the 

youth indicating business followed by acquiring assets at 30.8% of the youth 

that accessed loans. The table below shows proportion of youth by application 

loan money. 

Table 19: Proportion of youth by use of the loan 

Utilization of loan Male Female Overall 

Business 60.6% 42.1% 50.3% 

Acquire assets 32.8% 29.2% 30.8% 

Buy agricultural inputs/Invest in agriculture 15.3% 21.1% 18.5% 

Pay for education 16.8% 12.3% 14.3% 

Both Business and Education 8.0% 13.5% 11.0% 

Cater for emergencies like health related cases 7.3% 9.4% 8.4% 

Others 3.6% 4.1% 3.9% 

No. of YSLA members 137 171 308 

 

3.6.1 Access to Financial Services from POSTBANK 

Out of the 373 youth who were accessing financial services, only 4.6% were 

accessing financial services from PostBank and only 2.4% before implementing 

the pilot (before October 2016). Of the 17 youth accessing financial services 

from PostBank, 52.9% were saving and 17.6% accessing loans while 47.1% had 

received only financial literacy training. 88.2% were saving not more than UGX 

10,000 per week and 76.5% were saving to cater for emergency and 58.8% re-

invest in business/IGAs. 41.2% indicated saving for school fees and same 

proportion indicated acquiring assets. 
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3.6.2 Access to Financial Institutions/Organizations/Informal Groups 

other than PostBank 

Out of the 373 youth who had accessed financial services, 95.4% had accessed 

services from other institutions/organization (including informal groups) other 

than PostBank. On segregating by gender, 98% and 92.3% of the youth female 

and male respectively had accessed financial services from organizations other 

than PostBank. This implies linking YSLAs to PostBank will help targeted youth 

access appropriate products from a formal financial institution and increase 

PostBank’s outreach and volume of business. Out of the 356 youth accessing 

services from organizations other than PostBank, all of them were accessing 

savings and 86% were accessing loans. The table below shows the proportion 

of youth accessing the type product. 

Table 20: Proportion of youth accessing the product 

Type product Male Female Overall 

Savings 100.0% 100.0% 100.0% 

Loans 86.5% 85.5% 86.0% 

Financial trainings 29.5% 38.0% 34.3% 

Mobile money 25.6% 14.5% 19.4% 

Micro insurance 7.1% 6.0% 6.5% 

Money transfer 6.4% 2.0% 3.9% 

Others 1.9% 2.0% 2.0% 

Mobile phone banking 0.0% 0.0% 0.0% 

No. of YSLA members 156 200 356 

 

It is important to note that much as the percentage of the youth saving was 

high to the tune of 100% of the 356 youth accessing services from organizations 

other than PostBank, the method of saving used by the youth was predominantly 

through informal groups. The table below shows that 97.2% were using groups 

for depositing followed by using a box at 20.2% of the youth while 18% use 

mobile money for saving and only 5.9% had accounts in formal financial 

institutions. This is a clear evidence that access to formal financial institution is 

too low. 

Table 21: Proportion of youth using the method of depositing 

Method of deposit Male Female Overall 

Deposit in group i.e. VSLA/YSLA 98.1% 96.5% 97.2% 

Deposit in box at home 16.0% 23.5% 20.2% 

Deposit on mobile money 28.2% 10.0% 18.0% 

Deposit on account in FFIs 8.3% 4.0% 5.9% 

Save with relatives/Individuals 0.6% 1.0% 0.8% 

Invest in business or buying stock 0.6% 1.0% 0.8% 

No. of YSLA members 156 200 356 
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Of the 356 youth who were accessing financial services, 86% were accessing 

loans on segregating by gender the proportion was 85.5% for female and 86.5 

for male. The study revealed that 93.1% of 356 youth accessing financial 

services from organizations other PostBank had accessed loans of size not 

exceeding UGX 300,000. This size of loans indicates that youth were mainly 

accessing the loans from informal groups 

 

3.7 Financial Literacy 

The study revealed that 68.8% of the 400 youth interviewed had attended 

financial literacy training and on segregating by gender; 69.7% and 67.6% of 

the female and male respectively had attend the financial literacy training. Of 

the 275 youth that had attended financial literacy training, 83.3% had received 

training from CARE and its partners including PostBank and KDFA. Segregating 

by gender 83.6% and 82.9% of the female and male youth respectively had 

received training from CARE and its partners. The high proportion of youth that 

had attended financial literacy is partially attributed the implementation of the 

pilot since before the pilot only 30.8% had attended training which had also 

mainly (83.3%) conducted by CARE and its partners through other 

intervention/initiatives. From the table below, 90.5% of youth that had attended 

financial literacy trainings were able use the knowledge to save money and 

84.4% were able to utilize knowledge acquired to join YSLAs. Of the youth 

trained in financial literacy 44.4% and 36.4 utilized the knowledge and skills 

acquired to access loans and to change spending habits respectively. The table 

below shows the proportion of youth that had applied knowledge acquired from 

the literacy training.  

Table 22: Proportion of youth that had applied the financial knowledge acquired 

Application of knowledge Male Female Overall 

Save money 88.6% 92.1% 90.5% 

Joined YSLA 80.5% 87.5% 84.4% 

Accessed credit 40.7% 47.4% 44.4% 

Changed my spending habits 39.8% 33.6% 36.4% 

Opened bank account 4.1% 1.3% 2.5% 

Started a business 1.6% 0.0% 0.7% 

Others specify 0.8% 0.0% 0.4% 

No. of YSLA members 123 152 275 

 

3.8 Access to Formal Financial Institution (FFIs) 

The study revealed that 17.5% of the youth interviewed are accessing financial 

services from formal financial institutions with 5.5% of the youth from Formal 

Bank (Commercial banks, Credit institutions and MDIs) regulated by the central 
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bank and 12% of the youths from Non-Bank Formal (SACCOs, MFIs, Mobile 

money). The table below shows the status before implementing the pilot and 

the status at the baseline in August 2016. The table below shows an increase in 

access from 12.8% to 17.5% representing an improvement of 37.3%. The 

improvement can be partially attributed to the pilot resulting from the financial 

literacy trainings conducted, but is difficult to measure the contribution of the 

pilot.  

 

Table 23: Access to financial services by category comparing before pilot and at 

baseline 
Category Before October 2015 August 2016 

Male Female Overall Male Female Overall 

Formal bank (Commercial banks, 
Credit institutions and MDIs) 

4.4% 0.5% 2.3% 9.9% 1.8% 5.5% 

Non-Bank formal (SACCOs, MFIs, 
Mobile money) 

14.3% 7.3% 10.5% 19.2% 6.0% 12.0% 

Informal (YSLA, VSLA, CSCG etc.) 36.3% 31.2% 33.5% 90.7% 91.7% 91.3% 

Not accessing financial services 59.9% 63.8% 62.0% 7.1% 6.4% 6.8%  
182 218 400 182 218 400 

 

3.10 Accessibility and Utilization of New Innovation such as 

Digital Financial Services and Mobile Money 

Digitalized financial services will be easy to implement because most the 

targeted youth have or are exposed to mobile phones since 66.5% (segregating 

by gender, 86.3% male and 50% female) of them have phones and 99.7% and 

87.3% were aware of MTN and Airtel respectively. Of the 400 youth interviewed, 

81% had used MTN and 32.5% had used Airtel mobile phone network operator 

(MNO). Out of 400 youth interviewed, 59.3% had used mobile money services 

and on segregating by gender 79.1% and 42.7% of male and female 

respectively had used mobile money indicating that usage in female is still 

relatively low. The table below shows that most of the people who had used 

mobile money have be performing deposits and withdrawals on mobile account 

with 89% and 94.5% respectively. 

 Table 24: Proportion of youth that performed the transactions 

Type of transaction Male Female Overall 

Depositing money 92.4% 83.9% 89.0% 

Withdrawing money 95.1% 93.5% 94.5% 

Paying bills 7.6% 5.4% 6.8% 

None 1.4% 0.0% 0.8% 

Total 144 93 237 
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3.11 Progress out of Poverty Index (PPI) 

The survey revealed that 23.9% of the households in the targeted area are more 

likely to be living below $1.25/day and the situation was the same even before 

implementing the pilot (before October 2015) as demonstrated by the 

percentage and the p-value of 0.931, which implies that PPI score at baseline is 

not statistically different from the PPI score before 2015 because the p-value is 

more than 0.25. The table below presents the PPI score at baseline and before 

2015.   

Table 25: Progress out of poverty index by time 

 Time No. of 

youth 

Poverty - average 

PPI score $1.25/day Sig. (2-tailed) 

Baseline 400 35.3275 23.90% 
0.931 

Before 2015 400 35.3950 23.90% 

 

On analysing by gender, it is evident that poverty is more prevalent in female 

with 27.9% of the female more likely to be living below $1.25/day compared to 

male with 23.9%. The difference is statistically significant since the p-value is 

0.0002, which is less than 0.25. The table below shows that the status was same 

for baseline and before pilot.   

Table 26: Progress out of poverty index by time and gender 

 Time Gender  No. of 

youth 

Poverty -  

average PPI score 

$1.25/day Sig. (2-tailed) 

Baseline 

  

Male 182 37.5275 23.90% 
0.0002 

Female 218 33.4908 27.90% 

Before 2015 

  

Male 182 37.7473 23.90% 
0.00012 

Female 218 33.4312 27.90% 

 

3.12 Project Outputs 

322 groups have been formed during this pilot phase of which 9 groups have 

graduated and shared deposits, 259 groups are now saving, and while 62 groups 

are still under training. Out of 322 groups, 110 have opened accounts PostBank. 

The project has reached 8,186 youths (3944 female and 4242 male) but none 

has opened an individual account with PostBank. Partnerships between CARE 

and (KIDFA, Post Bank and Airtel) was developed and signed off. The table 

shows the baseline position of the output indicators. 
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Table 27: Status of outputs at baseline 

Output performance indicator Base value 

Number of YSLAs with active bank accounts 110 

Number of YSLA members with active personal accounts 0 

Number of YSLAs linked to digital financial service providers 110 

Number of youth friendly products developed and accessed by YSLAs 0 

Number of YSLAs strengthened 322 

Number of Youth Village Agents recruited 0 

Number of mobile money agents linked to Post Bank 0 

Number of mobile money agents trained 0 

Number of financial service providers’ staff that have been sensitized on 

the financial needs of the poor 

0 

Partnerships between CARE, and (KIDFA, Post Bank and Airtel) developed 

and signed off 

1 

 

3.13 Project Impact 

The percentage of individuals and groups with savings to cater for emergencies 

are still zero because this indicator is based on saving UGX 10,000 per month 

and UGX 120,000 per annum and these groups are yet to save for one year. The 

rest of the indicators are also still zero because the youth are yet to access 

digitalized financial services. 

 

4.0 BRIEF ASSESSMENT OF THE PILOT 

This section presents a brief assessment of the pilot that was implemented since 

last year focusing on the period October 2015 to August 2016. The assessment 

is intended to gauge the extent and depth of change amongst the targeted youth 

in Kigadi before, during and after the project implementation, and it will provide 

key insights on whether the pilot has achieved its objectives and therefore 

facilitate decisions on prospects of scale-up. The assessment will cover the 

extent reached by the pilot in terms of number of YSLAs formed and members 

covered, financial institutions engaged and activities implemented; effects of the 

pilot and lessons learnt. 

 

4.1 Pilot Outreach and Coverage 

The Pilot is being implemented in Kagadi district in 7 sub counties namely 

Kiryanga, Kyanaisoke, Kyenzige, Rugashali, Kyaterekera, Bwikara and Kagadi 

town council. The project is targeting the youth aged between 15-30 years, 

organized into 494 YSLAs with a total membership of 12,339 youth. The project 
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is targeting the mainly marginalized and financial excluded segment of the 

population. 

4.2 Analysis of the Project Assumptions and Design Objectives 

The project has two documents that articulate the objectives and how 

performance will be measured namely the logical framework (available in the 

project document/proposal) and the result management plan. However, some 

information from the two documents is not synchronized especially the output 

indicators and this can easily pause a problem when monitoring and reporting.  

The intermediate results one and three in the logical framework that focus on 

strengthening demand by establishing a structure that will enable the youth to 

access formal financial services in Kibaale and supply by providing technical 

support that builds their financial industry’s knowledge base are well combine in 

the result management plan. However, the output indicators and performance 

targets are synchronized so that information from the two sources is matching. 

The logical framework needs to be updated to match with the result management 

plan. The indicators in the result management plan are measuring the right 

changes. 

The following project assumptions are appropriate for the intervention to yield the 

envisaged results as validated below by the findings:  

 A stable political environment is critical for youth economic 

engagement in Kibaale: This was evidenced by effects of the political 

climate during the elections that negatively affected group formation 

implementation. However, following the successful elections, 

implementation of project activities returned to normal 

 Financial institutions have strategies for financial inclusion of the 

youth in Kagadi: Despite the fact that the intervention was not attractive 

to Airtel in business sense, PostBank was able to implement digital financial 

services in Kagadi because the bank had an already established framework 

with MNOs at corporate level to provide the services countrywide. 

 The mobile telecom networks remain stable and accessible to the 

youth in Kibaale: The findings revealed that the Airtel network was stable 

and reliable within Kagadi district.  The linking of YSLAs to PostBank was 

only delayed because of the mobile money registration process, which is 

the perquisite to linking to mobile phone banking platform. 

 KIDFA has the required number of staff to be trained and 

implement the project: The findings revealed that the activities were 

many and needed to be implemented a short period requiring adequate 

staff to handle the workload. The activities involved mobilization, 
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sensitization, training, group formation, identification and training of mobile 

money agents, linking YSLAs to PostBank. 

Basing on the findings 84.5% earning on average not more than UGX 250,000 (£ 

57) per month implying that the project is targeting low income active poor who 

are normally financially excluded by formal financial institutions. Therefore, the 

project is relevant for targeted beneficiaries. 

4.3 Performance against Project Targets 

As of August, 2016, project had mobilized and formed 322 groups represented as 

65% of the overall target of 494 groups. Of the 322 groups, 9 groups had 

graduated and shared deposits, 259 saving, and 62 under training). YSLAs can 

share their deposits after 8 to 12 months. The project is on track and will be 

able to meet the target of 494 groups by Dec 2016. 

As of August 2016, the project had mobilized 8,186 youths as YSLA members 

compared to the target of 12,339 representing 66.3%. Of the 8186 members, 

3944 are female representing 48.2%. The project is on track and will be able 

to meet target of 12,339 youth. However, the target of having 55% 

female is way above the current 48.2%. This attributed to the relatively 

high dropout rate of female compared to male because some female 

youth normally drop out when they get married far away from their 

home.  

The project had linked 110 groups POSTBANK and opened up accounts compared 

to 296 representing 37.2%. The project is behind schedule and therefore 

the process of registering account signatories on mobile money need to 

be streamline to speed up the process of linking YSLAs to POSTBANK. 

Based on the survey findings, out of 400 YSLA members interviewed 17 had bank 

accounts with post bank, but were not active since youth indicated that they were 

depositing with the YSLA. Out of the 400 youth interviewed, only 2 people had 

accessed loans from POSTBANK and these loans accessed as individuals not 

through the YSLA. Facilitating youth to operate individual accounts in POSTBANK 

through YSLA has not started. The target of 1235 youth opening accounts in 

POSTBANK is not likely to be met. 

The project had identified 41 Airtel mobile money agents to operate as cash in 

cash out points to serve the groups in performing transactions compared to 60 

agents representing 68.3%. The project is on track with respect to 

identification of agents, but agents will need training and sensitization 

on how to handle this target group. 

POSTBANK is still offering the existing products including savings and loans to 

YSLAs. New tailored products will be developed after ascertaining the need based 

on the peculiar needs of the YSLAs. The target of developing two friendly 

products is not likely to be met.   



30 

 

Partnerships between CARE and (KIDFA, Post Bank and Airtel) developed and 

signed off. However, Airtel after carrying research felt that initiative for Kagadi 

district was not making business sense. Despite this development, the project 

was not affected because POSTBANK had already established framework at 

corporate level enabling POSTBANK to offer mobile banking countrywide through 

all MNOs including Airtel. The framework of digitalized financial services for 

the youth in Kagadi was established. 

 

4.4 Effects of the Project 

Since the project had been implemented for only 11 months, it is too early to 

measure impact using impact level indicators (measured on annual basis). 

However, during the survey efforts were made to measure effects/changes on 

some key indicators by comparing status before October 2015 and status in 

August 2016. 

From the table below it is evident that the pilot increased access to financial 

services in general by 145% and for informal group by 172%. On analysing by 

product, access to savings increased by 143% while loans and financial training 

increased by 191% and 171% respectively. This is a clear evidence that the pilot 

has mainly targeted the financially excluded segment of the population. As 

mentioned earlier, 8186 youths were mobilized in to 322 groups and 110 groups 

were able to opened bank account in POSTBANK, a formal financial institution. 

Access to POSTBANK will offer security of funds and provide wide range of 

products because services from YSLA alone are limited due to resource 

constraints. 

Table 28: The effects of the project 
Indicator No. of YSLA 

members 
Before 
October 2015 

August 
2016 

Increase 

Access to financial services 400 38.0% 93.3% 145% 

Accessing financial services from informal 
groups 400 33.5% 91.3% 172% 

Accessing to products in any organization     
Savings 400 37.5% 91.0% 143% 

Loans 400 26.5% 77.0% 191% 

Micro insurance 400 0.8% 5.8% 667% 

Financial trainings 400 12.0% 32.5% 171% 

Money transfer 400 2.8% 3.8% 36% 

Mobile money 400 8.0% 17.3% 116% 

No. of YSLA groups 
 0 322  

No. of YSLA members mobilized 
  8186  

No. of YSLA linked to POSTBANK 
  110  
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No. of mobile money agents identified  
  41  

Agreement between CARE and Partners 
(KIDFA, Post Bank and Airtel) established   1  

 

4.5 Challenges Encountered during the Pilot 

Despite the success registered above, the pilot encountered the following some 

challenges: 

 Some female youth normally dropout when they get married far away 

from their home and those that get married in the same localities tend to 

undermine the YSLAs as groups for young people who are not reliable. 

This makes it difficult to achieve the target of 55% female 

 Youth are in most cases mobile, searching for jobs which in turn can 

potentially lead to failure to attend meets and eventual dropout. 

 Political climate characterized by general election involving Presidential 

elections and local leaders and representative during the period affected 

the project implementation. The situation was even made worse when 

the Kagadi was granted the district status thereby warranting the election 

of the new district leadership. 

 Registration processes of bank signatories to mobile money network was 

delaying some groups from finalizing the link of YSLAs to POSTBANK. 

 Delays in release of funds to KIDFA constrains the smooth implementation 

of the project. 

 Competition with other NGOS implementing the similar activities e.g. 

World vision and HOKADEO who are even giving out free tool kits. 

 Whereas mobile phones connectivity is overall good in most of the project 

areas, a few places encounter connectivity challenges. 

 Some agents are not able to maintain adequate float to perform all the 

necessary transactions. 

 Some youth are sceptical about the security of the mobile banking 

platform worried about possibility of frauds and transaction errors in 

terms amount and account. 

4.6 Key Lessons Learnt 

The survey revealed key lessons learnt on what has worked/not worked and 

why. These lessons are presented in this section as follows: 

 Maintaining  cohesion among group members in YSLAs on a sustainable 

basis require unique skills and approach because youth keep on migrating 
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from one place to another looking for jobs, which in some cases results 

drop outs. 

 Compensation in terms salaries and allowance based on performance 

motivates community based trainers (CBTs) to mobilize many groups. 

 Refreshers courses are necessary and very important in improving 

performance of CBTs and other staff involved in mobilizing and training 

of group. 

 Joint mobilization by Care, KDFA and CBTs yields positive results as 

groups gain confidence and issues requiring clarifications are addressed 

immediately. 

 Some female youth get married to far places from the homes resulting in 

dropout and also those married in same localities tend to undermine 

YSLAs as groups young and unreliable people. 

 Parents are instrumental in mobilizing the youth to join YSLAs. 

 Majority of the youth in the targeted bracket are still in school and lack 

income generating activities. 

 Some members of the community outside the age bracket tend to miss 

report their age to join the YSLAs because of the benefits anticipated 

 Corroboration and utilizing local leadership and structures especially 

youth leaders can be very helpful in mobilizing the youth to join YSLAs. 

 Door to door mobilization strategy makes people make the right decision 

because of the in depth explanation given on an individual basis. 

   

4.7 Summary of the Assessment and Way Forward  

The pilot was effective in reaching out the targeted beneficiaries and efficient in 

mobilizing the groups because it was using existing infrastructure comprising of 

experienced Kagadi development farmers association(KDFA), community based 

trainers  (CBTs), mobile money agents and POSTBANK which was already 

operating in the area with mobile van services and had established mobile phone 

banking framework and infrastructure countrywide. Since the project is using 

existing infrastructure, there is no doubt that the project will be sustainable. The 

project was also relevant because it was focused on the financially excluded 

economically active segment (youth) of the population in the area. 

Basing on the findings, the pilot should be scaled up so that more financial 

excluded youths get access to digitalized financial services and this will contribute 

to efforts aimed at a deeper, broader and more inclusive financial sector in 

Uganda. 
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5.0 CONCLUSION 

Based on the study we can conclude as follows: 

 86.3% of households are headed male and the majority (61.8%) of the 

members are either married or cohabiting. This implies that the project design 

should take into consideration the influence male head of household especially 

when the project beneficiary is female spouse.  

 The targeted beneficiaries are mainly (71.5%) crop farmers and 84.5% of them 

are earning on average not more than UGX 250,000 (£ 57) per month implying 

that the project is targeting low income active poor who are normally financially 

excluded by formal financial institutions. Therefore, the project is relevant to 

targeted beneficiaries and will achieve its goal of increasing access to financial 

services and meaningfully engagement of the youth with the financial market 

actors for sustainable financial inclusion. This will definitely contribute to 

initiatives aimed at achieving deeper, broader and more inclusive financial sector 

in Uganda. 

 Savings is the mostly accessed service as indicated by 91% of the youth followed 

by loans and financial literacy training with 77% and 32.5% respectively. Mobile 

money is also picking up with 17.3% of the youth accessing the service and this 

presents an opportunity for the youth to easily appreciate and embrace project 

aimed at promoting financial services through digitalized delivery channels. 

 Most (91.3%) of the youth are accessing financial services from informal and 

this attributed to implementation of the pilot. Access to financial services from 

formal institutions is low with only 12% and 5.5% of the youth accessing from 

Non-Bank formal (SACCOs, MFIs, Mobile money) and Formal bank (Commercial 

banks, Credit institutions and MDIs) respectively. This implies that any initiative 

geared towards promoting access to financial services from formal financial 

institutions through linking is long overdue. 

 Digitalized financial services will be easy to implement to the targeted youth, 

since over 89% of the youth have attended some form education and 66.5% of 

them have phones with 59.3% of them have already used mobile money 

services. Again, the high presence of solar as alternative source of energy for 

charging mobile phones will facilitate access digitalized financial services. 

 The pilot was effective in reaching out the targeted beneficiaries and efficient in 

mobilizing the groups. The project will be sustainable because it using existing 

infrastructure and it is relevant because since is focusing on the financially 

excluded economically active segment (youth) of the population in the area. 

 

6.0 RECOMMENDATIONS 

Based on the findings the consultant recommend as follows: 
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 The project should be scaled up so that more financial excluded youths get 

access to digitalized financial services and this will contribute to efforts aimed 

at a deeper, broader and more inclusive financial sector in Uganda. 

 The project design should take into consideration the influence male head of 

household especially when the project beneficiary is female spouse by involving 

the male counterpart in some activities like sensitization. 

 The logical framework should be updated to so that performance indicators are 

synchronized with indicators in other monitoring tools like result management 

plan. 
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APPENDIX I: GROUPS THAT PARTICIPATED IN THE 

SURVEY 
No Name of Group Male Female Total 

1 Abamwe youth group 6 4 10 

2 Abekambi Youth Group 8 2 10 

3 Awakened Youth group 7 3 10 

4 Bagamba kamu youth group 4 6 10 

5 Buraza twimukye youth group 4 6 10 

6 In God we trust Youth Group 4 6 10 

7 Kaisamunya Development Group 1 9 10 

8 Kaisorya Tweimusye Youth Group 5 5 10 

9 Kanyamunyu YDA 5 5 10 

10 Kanyamunyu youth group 4 6 10 

1 Kasamunya B youth group 4 6 10 

2 Kasasa Twekambe Youth and group 4 6 10 

3 Kasasa youth development group 5 5 10 

4 Katoma Tokulakurane youth group 6 4 10 

5 Katweimukye youth savings group 3 7 10 

6 Katweyumuche youth group 4 6 10 

7 Kinwataba abagambakamu youth group 4 6 10 

8 Kisengya tukulakulane 6 4 10 

9 Kyabasaali A Twekamba Group 4 6 10 

20 Kyaterekera youth tukole 4 6 10 

21 Kyeicumu Tweimuke Youth Group 7 3 10 

22 Kyenzige twekambe youth group 6 4 10 

23 Kyomukama Tukwananiza youth saving and Loan Credit 5 5 10 

24 Mpumude Upper Youth Group 5 5 10 

25 Namugongo A Tukulakulane youth group 3 7 10 

26 Namugongo clever youth group 4 6 10 

27 Nyampindu Twekambe Youth Group 6 4 10 

28 Rukiri youth Development group 4 6 10 

29 Rusenyi Tukurakuraine youth group 4 6 10 

30 Tokorerehamu mpampa group 4 6 10 

31 Tukulakulane Youth Group 1 9 10 

32 Tukurakulane youth group 4 6 10 

33 Tukurakurane Youth group 5 5 10 

34 Tulibamu youth group 4 6 10 

35 Tusisimukire group 4 6 10 

36 Tweimukye youth group 4 6 10 

37 Twekambe Youth group 4 6 10 

38 Tweyombeke kamata A youth group 5 5 10 

39 Tweyombeke Youth group 6 4 10 

40 Zibulaba atudde 5 5 10 

 Total 182 218 400 
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APPENDIX II: RESEARCH TOOLS 
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Survey Tool for Youths 
 

YOUTH SURVEY QUESTIONNAIRE 

 

Preamble: 

My name is ………………………………………………………..from FRIENDS Consult Ltd (FCL) and I 

have come here on behalf of CARE International in Uganda to discuss with you the 

possibility of using mobile phones to access banking services. CARE International in 

Uganda is supporting Community groups (VSLA and YSLA), SACCOs and Banks to 

introduce mobile phone banking services in Kibaale. Therefore, CARE is carrying out a 

baseline survey to ascertain the status of banking services in Kibaale. This information 

you provide will treated as confidential. I will be grateful if you agree to participate in 

the baseline survey. 

 

Consent given □ Consent not given (end interview) □ 

 

Date: ________________ start time: __________ end time: _______________  

 

TICK/FILL IN THE BOX AS APPROPRIATE 

Name of interviewer:  

Code of Interviewer 

Name of supervisor 

Code of Supervisor 

GPS Coordinate: 

 

Date of interview 

Name of respondent 

Age of respondent 15-30 years 

Age  group 1. 15-19   2. 20-24 3. 25-30 

Gender of Respondent 
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Telephone No.: 

Name of District:  

Name of sub county:  

Name of Parish 

Name of Village 

Name of VSLA/YSLA 

Description of location Peri-urban  Rural  

 

 

1: Household Characteristics 

1.01 a) Are you the head of this household?1[_] Yes2[_] No  

 
b) Were you the head of this household before October 2015?1[_] Yes2[_] 

No 
 

 If there’s a change  

1.02 If yes to Qu1.01, skip to Qu 1.11  

1.03 

What is your relationship with head of the household (HoH)? 

1 [_] Spouse   2 [_]Son    3 [_]Daughter     4 [_]Parent     5 [_] Other relative 

6 [_] Not related 

 

 

What was your relationship with head of the household (HoH) before 

October 2015? 

1 [_] Spouse   2 [_]Son    3 [_]Daughter     4 [_]Parent     5 [_] Other relative 

6 [_] Not related 

 

 

1.04 
What is the gender of the head of the household? 

1 [_] Male    2 [_] Female 

 

 

 
What was the gender of the head of the household before October 2015? 

1 [_] Male    2 [_] Female 
 

1.05 

How old is the head of household? (Record in completed years. Also cross 

check this with date of birth)  

[__|___]      99 [_]Don't know 

 

 

How old was the head of household before October 2015? (Record in 

completed years. Also cross check this with date of birth)  

[__|___]      99 [_]Don't know 
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1.06 

What is the marital status of the head of the household? 

1. [_] Single    2. [_] Cohabiting   3. [_] Married     4. [_] Separated/Divorced 5. 

[_] Widow/widower    

 

 

What was the marital status of the head of the household before October 

2015? 

1. [_] Single    2. [_] Cohabiting   3. [_] Married     4. [_] Separated/Divorced 5. [_] 

Widow/widower    

 

1.11 
Gender of the interviewee 

1 [_] Male    2 [_] Female 
 

   

1.12 

How old are you now? (Record in completed years. Also cross check this with date 

of birth)  

[__|___]      99 [_]Don't know 

 

 

 
How old were you before October 2015? (Record in completed years. Also cross 

check this with date of birth)  

[__|___]      99 [_]Don't know 

 

1.13 

What is your marital status? 

1. [_] Single    2. [_] Cohabiting   3. [_] Married     4. [_] Separated/Divorced 5. 

[_] Widow/widower    

 

 

What was your marital status before October 2015? 

1. [_] Single    2. [_] Cohabiting   3. [_] Married     4. [_] Separated/Divorced 5. [_] 

Widow/widower    

 

1.14 

What is your highest level of formal education? 

 1 [_] None    

 2 [_] Did not complete primary school    

 3 [_] Completed primary school   

4 [_] Completed post primary  specialized training 

 5 [_] Did not complete secondary education 

6 [_] Completed secondary education   

7 [_] Completed post-secondary specialized training 

8 [_] Completed degree and above 

 

   

1.15 
What is your main occupation? Single response 
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1[_]  Professional/Technical 

2[_]  Clerical 

3[_]  Sales and services 

4[_]  Crop farming 

5[_]  Livestock farming 

6[_]  Fish farming 

7[_]  Forestry 

8[_]  Craft work 

9[_]  mechanics 

10[_]  casual work 

97[_]  other (specify___________________________________) 

 

What was your main occupation before October 2015? Single response 

 

1[_]  Professional/Technical 

2[_]  Clerical 

3[_]  Sales and services 

4[_]  Crop farming 

5[_]  Livestock farming 

6[_]  Fish farming 

7[_]  Forestry 

8[_]  Craft work 

9[_]  mechanics 

10[_]  casual work 

97[_]  other (specify___________________________________) 

 

1.16 

What is your major source of income? Single response 

1[_] Crop farming 

 

 2[_] Livestock farming 

 

3[_] Fish farming 

 

4[_]  Salary/Wage employment  (long term) 

 

5[_]  Transporter (Bodaboda, passenger service vehicle,  

 

 



41 

 

6[__] Business (retail trader; shopkeeper; hair saloon; wholesaler) 

 

7[_]  Remittances/ Transfers 

 

8 [_]  Rentals /Investments 

 

9[_]  Temporal employment  

          97[_]  Others 

 

What wasyour major source of incomebefore October 2015? Single response 

1[_]Crop farming 

 

 2[_]Livestock farming 

 

3[_]Fish farming 

 

4[_]  Salary/Wage employment  (long term) 

 

5[_]  Transporter (Bodaboda, passenger service vehicle,  

 

6[__]Business (retail trader; shopkeeper; hair saloon; wholesaler) 

 

7[_]  Remittances/ Transfers 

 

8 [_]  Rentals /Investments 

 

9[_]  Temporal employment  

          97[_]  Others 

 

1.17 

What is your average monthly income? 

 

1 [_] 10,000 - 50,000    
 

2 [_] 50,001 - 100,000  
 
3 [_] 100,001 - 250,000 
 
4 [_] 250,001 - 500,000  
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5 [_] 500,001 - 1000,000   

 

6 [_] 1,000,000 and above 

 

98 [_] Refusal  

99 [_] Don't know  

 

What was your average monthly income before October 2015? 

 

1 [_] 10,000 - 50,000    
 

2 [_] 50,001 - 100,000  

 
3 [_] 100,001 - 250,000 
 
4 [_] 250,001 - 500,000  
 

5 [_] 500,001 - 1000,000   

 

6 [_] 1,000,000 and above 

 

98 [_] Refusal  

99 [_] Don't know  

 

1.18 

What are the things you regularly spend on? 

1. [_] Food 

2. [_] School fees/tuition (including scholastic materials) 

3. [_] Transport 

4. [_] Agricultural/Business  inputs 

5. [_] Health care 

6. [_] Clothing 

7. [_] Electricity bills 

8. [_] Telephone bills 

9. [_] Airtime 

10. [_] Water bills 

11. [_] Purchase of household appliances 

12. [_] Entertainment  

13. [_] Rent bills 

14. [_] Loan repayments 

15. [_] Saving (Make deposits with my financial 

institutions) 
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16. Energy(Firewood, Charcoal, Gas etc) 

17. [_] Others (specify 

18. [_] Refusal 

19. [_] Don’t Know 

 

What were the things you regularly spend on before October 2015? 

1. [_] Food 

2. [_] School fees/tuition (including scholastic materials) 

3. [_] Transport 

4. [_] Agricultural/Business  inputs 

5. [_] Health care 

6. [_] Clothing 

7. [_] Electricity bills 

8. [_] Telephone bills 

9. [_] Airtime 

10. [_] Water bills 

11. [_] Purchase of household appliances 

12. [_] Entertainment  

13. [_] Rent bills 

14. [_] Loan repayments 

15. [_] Saving (Make deposits with my financial 

institutions) 

16. Energy(Firewood, Charcoal, Gas etc) 

17. [_] Others (specify 

18. [_] Refusal 

[_] Don’t Know 

 

1.19 

How many adults (people aged 18 years and above) normally live and eat 

their meals together in this dwelling? 

[_______] #1-20     99 [_]Don't know 

 

 

How many adults (people aged 18 years and above) were normally living and 

eating their meals together in this dwelling before October 2015? 

[_______] #1-20     99 [_]Don't know 

 

1.20 
How many of them are women? 

[_______] #0-20    [_]  99 [_]Don't know 
 

 
How many of them were women before October 2015? 

[_______] #0-20    [_]  99 [_]Don't know 
 

1.21 Are there children (below 18years) are in this household?  
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1 [_] Yes    2 [_] No     

 

Were there children (below 18years) in this household before October 

2015? 

1 [_] Yes    2 [_] No     

 

Q1.21a 
How many children (below 18years) are in this household? 

[_______] #0-20    [_]  99 [_]Don't know 
 

 

How many children (below 18years) were in this household before October 

2015? 

[_______] #0-20    [_]  99 [_]Don't know 

 

1.22 
How many of them are girls?  

[_______] #0-20    [_]  99 [_]Don't know 
 

 
How many of them are girls before October 2015?  

[_______] #0-20    [_]  99 [_]Don't know 
 

1.23 

Do all children aged 6-18 years currently attend school?  

1. [_] All attend school  

2. [_] Majority attend school 

3. [_] Minority attend school  

4. [_] All not attend school 

5. [_] No Applicable 

 

 

 

Were all children aged 6-18 years attending school before October 2015?  

1. [_] All attend school  

2. [_] Majority attend school 

3. [_] Minority attend school  

4. [_] All not attend school 

5. [_] No Applicable 

 

 

 

 

 

2: Housing and household conditions  

2.01 What is roofing material of your main house? 

1[_] Thatched (grass banana leaves, papyrus)/tins,2[_] Asbestos,3[_] Iron sheets, 

 4[_] Roof Tiles,9[_] Others (specify) _________________ 
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 What was the roofing material of your main house before October 2015? 

1[_] Thatched (grass banana leaves, papyrus)/tins,2[_] Asbestos,3[_] Iron sheets, 

 4[_] Roof Tiles,9[_] Others (specify) _________________ 

 

2.02 What is the wall material of the outer wall?  

1[_] Mud and wattle, 2[_] Unburnt bricks with mud, 3[_] Unburnt bricks with 

cement, 

4[_] Burnt bricks with mud, 5[_] Burnt bricks with cement, 6[_] Cement blocks,  

9[_] Others (specify) _________________ 

 

 

 What was the wall material of the outer wall before October 2015?  

1[_] Mud and wattle, 2[_] Unburnt bricks with mud, 3[_] Unburnt bricks with 

cement, 

4[_] Burnt bricks with mud, 5[_] Burnt bricks with cement, 6[_] Cement blocks,  

9[_] Others (specify) _________________ 

 

2.03 What is the main material of the floor?  

1[_] Earth, 2[_] Cement screed,3[_] Wood , 4[_] Floor Tiles , 

9[_] Others (specify) _________________ 

 

 

 What was the main material of the floor before October 2015?  

1[_] Earth, 2[_] Cement screed,3[_] Wood , 4[_] Floor Tiles , 

9[_] Others (specify) _________________ 

 

 

2.04 What is the main source of lighting for your household?  

1[_] Tadooba, 2[_] Lantern, 3[_] torch bulb , 4 [_] Solar, 5[_] Electricity, 

9[_] Others (specify) _________________ 

 

 

 What was the main source of lighting for your household before October 

2015?  

1[_] Tadooba, 2[_] Lantern, 3[_] torch bulb , 4 [_] Solar, 5[_] Electricity, 

9[_] Others (specify) _________________ 

 

 

2.05 What is the main source of water for domestic use in your household? 

1[_] Unprotected well/spring, 2[_] Protected well/ spring, 3[_] Rain water, 4[_] 

Water vendor,  
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5[_] Borehole,6[_] Piped water inside the compound, 7[_] Piped water outside the 

compound, 

9[_] Others (specify) _________________ 

 

 What was the main source of water for domestic use in your 

householdbefore October 2015? 

1[_] Unprotected well/spring, 2[_] Protected well/ spring, 3[_] Rain water, 4[_] 

Water vendor,  

5[_] Borehole,6[_] Piped water inside the compound, 7[_] Piped water outside the 

compound, 

9[_] Others (specify) _________________ 

 

 

2.06 What is the main source of drinking water for your household? 

1[_] Unprotected well/spring, 2[_] Protected well/ spring, 3[_] Rain water, 4[_] 

Water vendor,  

5[_] Borehole,6[_] Piped water inside the compound, 7[_] Piped water outside the 

compound,  

9[_] Others (specify) _________________ 

 

 

 What was the main source of drinking water for your household before 

October 2015? 

1[_] Unprotected well/spring, 2[_] Protected well/ spring, 3[_] Rain water, 4[_] 

Water vendor,  

5[_] Borehole,6[_] Piped water inside the compound, 7[_] Piped water outside the 

compound,  

9[_] Others (specify) _________________ 

 

 

2.07 Type of toilet used by the household 

1[_] None (Bush), 2[_] Open pit/latrine, 3[_] Closed latrine, 4[_] VIP latrine, 5[_] 

Flush toilet,  

9[_] Others (specify) _________________ 

 

 

 Type of toilet used by the household before October 2015 

1[_] None (Bush), 2[_] Open pit/latrine, 3[_] Closed latrine, 4[_] VIP latrine, 5[_] 

Flush toilet,  

9[_] Others (specify) _________________ 
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2.08 What is the time taken from your household to the following service 

points? 

 

 i. Primary school 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 ii. Secondary School 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 iii. Health facility 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 iv. Market  

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 v.  Financial service point (formal or informal) 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 What was the time taken from your household to the following service 

points before October 2015? 

 

 i. Primary school 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 ii. Secondary School 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 iii. Health facility 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 iv. Market  

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

 v.  Financial service point (formal or informal) 

1[_]less than 30 mins   2[_](30-60 mins) 3[_](1-2 hours) 4[_]Above 2 hours 

 

2.09 What is the main source of energy for cooking? 

1. Firewood 2. cowdung 3. grass 4. Charcoal 5. Paraffin stove 6. Gas/Bio-gas 7. 

Electricity 9. Others specify 

 

 What was the main source of energy for cooking? 

1. Firewood 2. cowdung 3. grass 4. Charcoal 5. Paraffin stove 6. Gas/Bio-gas 7. 

Electricity 9. Others specify 
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3: Domestic and agricultural assets  

3.01 Indicate whether your household owns any of the following 

householdassets1=Yes2=No   

Tick all those that apply.          

 

 Item Domestic Tick No. of items  

 i. House    

 ii. Land    

 iii. Tables    

 iv. Chairs    

 v. Beds    

 vi. Mattresses    

 vii. Electric kettle    

 viii. Non- electric kettle    

 ix. Flat iron     

 x. Non-electric     

 xi. Refrigerator    

 xii. Mobile Phone    

 xiii. Radio    

 xiv. Television    

 xv. Computer    

 xvi. Solar panel    

 xvii. Bicycle    

 xviii. Motor cycle    

 xix. Car     

 xx. Boat    

 xxi. Others domestic assets    

 Agricultural    

 i. Tractor    
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 ii. Ox-plough    

 iii. Ox-cart    

 iv. Hand hoe    

 v. Axe    

 vi. Spade    

 vii. Panga    

 viii. Rake    

 ix. Bread mixer    

 x. Grain mill    

 xi. Storage facility     

 xii. Irrigation equipment    

 xxii. Others agricultural assets    

 Indicate whether your household owned any of the following household 

assets before October 2015 1=Yes2=No   

Tick all those that apply.          

 

 Item Domestic Tick No. of items  

 xiii. House    

 xiv. Land    

 xv. Tables    

 xvi. Chairs    

 xvii. Beds    

 xviii. Mattresses    

 xix. Electric kettle    

 xx. Non- electric kettle    

 xxi. Flat iron flat iron    

 xxii. Non-electric     

 xxiii. Refrigerator    

 xxiv. Mobile Phone    
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 xxv. Radio    

 xxvi. Television    

 xxvii. Computer    

 xxviii. Solar panel    

 xxix. Bicycle    

 xxx. Motor cycle    

 xxxi. Car     

 xxxii. Boat    

 xxxiii. Other domestic assets    

 Agricultural    

 xxxiv. Tractor    

 xxxv. Ox-plough    

 xxxvi. Ox-cart    

 xxxvii. Hand hoe    

 xxxviii. Axe    

 xxxix. Spade    

 xl. Panga    

 xli. Rake    

 xlii. Bread mixer    

 xliii. Grain mill    

 xliv. Storage facility     

 xlv. Irrigation equipment    

 xlvi. Other agricultural assets    

3.02 Does every member of your household have at least one pair of shoes? 

1[_] Yes2[_] No 
 

 

 

 Did every member of your household have at least one pair of shoes before October 

2015? 

1[_] Yes2[_] No 
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4: Business skills 

4.01 Have you attended any business skills training?1[_] Yes2[_] No  

4.02 

If yes in, which business skills' trainings have you attended? 

1. Starting a business 

2. Book keeping 

3. Marketing 

4. Resource mobilization 

9. Others specify  

 

 

4.03 

Who conducted the training? 

1. Financial institutions  (Specify 

2. NGO /CBOs    (Specify) 

3. Religious organizations 

4. Individuals 

9. Others specify 

 

4.04 
By September 2015, had you attended any business skills training?1[_] 

Yes2[_] No 
 

4.05 

If yes in, which business skills' trainings have you attended? 

1. Starting a business 

2. Book keeping 

3. Marketing 
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4. Resource mobilization 

9. Others specify  

 

4.06 

Who conducted the training? 

1. Financial institutions  (Specify 

2. NGO /CBOs    (Specify) 

3. Religious organizations 

4. Individuals 

9. Others specify 

 

 

 

 

5: Financial literacy 

5.01 Have you attended financial literacy training?1[_] Yes2[_] No  

 If yes in 5.01  

5.02 
Was it conducted CARE/CARE partners/PostBank/? 

1[_] Yes2[_] No 
 

5.03 

How have you used the knowledge acquired? 

1 [_] Joined YSLA 

2 [_] Opened bank account 

3 [_] Changed my spending habits 

4 [_] Save money 

5 [_] Accessed credit 

9 Others spcify 

 

5.04 
By September 2015, had you attended financial literacy training?1[_] Yes2[_] 

No 
 

 If yes in 5.04  

5.05 
Was it conducted by CARE/CARE partners/PostBank/? 

1[_] Yes2[_] No 
 

5.06 
How have you used the knowledge acquired? 

1 [_] Joined YSLA 
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2 [_] Opened bank account 

3 [_] Changed my spending habits 

4 [_] Save money 

5 [_] Accessed credit 

9 Others specify 

 

 

 

6: Community group 

6.01 
Are you a member of Youth Savings and Loan Association (YSLA,VSLA)? 

1[_] Yes2[_] No 
 

6.02 

If yes in 6.01, what services have you accessed from YSLA/VSLA 

1. [_]Savings 

2. [_]Loans 

3. [_]Micro insurance 

4. [_]Financial trainings 

5.[_]Money transfer 

6.  [_]Mobile money 

7.  [_]Mobile phone banking 

9.  [_]Others (specify 

 

6.03 

Were you a member of Youth Savings and Loan Association (YSLA,VSLA)before 

October 2015? 

1[_] Yes2[_] No 

 

6.04 

If yes in 6.03, what services had you accessed from YSLA/VSLA before 

October 2015 

1. [_]Savings 

2. [_]Loans 

3. [_]Micro insurance 

4. [_]Financial trainings 

5.[_]Money transfer 

6.  [_]Mobile money 

7.  [_]Mobile phone banking 
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9.  [_]Others (specify 

 

 

 

7: Access to financial services 

7.01 
Are you accessing financial services (savings, credit, insurance etc.)? 

1 [_] Yes 2 [_] No 
 

 If No7.01, skip 7.19  

7.02 

Which type institution/organization are you accessing financial services 

from? 

1 [_] Formal bank (Commercial banks, Credit institutions and MDIs) 

2 [_] Non-Bank formal (SACCOs, MFIs) 

3 [_] Informal (YSLA, VSLA, CSCG, ROSCAs, ASCAs, VSLAs, village groups) 

9 Others specify 

 

7.03 
Have you accessed financial services from any institution/organization other 

than PostBank? 1 [_] Yes 2 [_] No 
 

 If No 7.03, skip to 7.11  

7.04 

Which financial services and products have you accessed from 

institution/organization other than PostBank? 

1. [_]Savings 

2. [_]Loans 

3. [_]Micro insurance 

4. [_]Financial trainings 

5.[_]Money transfer 

6.  [_]Mobile money 

7.  [_]Mobile phone banking 

8.  [_]Others (specify 

 

7.05 

How do you save?  

1 [_] Deposit on account 

2 [_] Deposit on mobile money 

3 [_] Deposit in group ie VSLA,YSLA 

4 [_] Deposit in box 

9 Others 
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7.06 

On average, how much do you save on weekly basis?  

1 [_] 500 - 10,000    

2 [_] 10,001 - 50,000    

3 [_] 50,001 - 100,000  

4 [_] 100,001 - 150,000 

5 [_] 150,001 - 200,000   

6 [_] 200,001 - 250,000 

7 [_] 250,001 - 300,000 

8 [_] 300,001 - 400,000 

9 [_] 400,001 - 500,000   

10 [_] 500,001 and above   

 

7.07 

How do you use your savings? 

1 [_] Cater for emergency 

2 [_] Re-invest in business/IGAs 

3 [_] School fees 

4 [_] Acquire assets 

5 [_] Cover expenses for festival seasons 

6 [_] Others, specify 

 

 

7.08 

Have you accessed  a loan from any institution/organization other than POST 

BANK? 

1 [_] Yes 2 [_] No 

 

 If you no in 7.08, skip 7.11  

7.09 

What was the amount? 

1[_]Less than 300,000 

2 [_]300,001 – 500,000 

3 [_]500,001 – 700,000 

4 [_]700,001 – 1,000,000 

5 [_]Above 1,000,000 

 

7.10 

How was the loan utilized? 

1 [_]Pay for education 

2 [_]Business 

3 [_]Both Business and Education 
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4 [_]Acquire assets 

5 [_]Others, specify 

 

7.11 
Have you accessed financial services from PostBank?  

1 [_] Yes 2 [_] No 
 

7.12 

Which financial services and products have you accessed from POST BANK? 

1. [_]Savings 

2. [_]Loans 

3. [_]Micro insurance 

4. [_]Financial trainings 

5.[_]Money transfer 

6.  [_]Mobile money 

7.  [_]Mobile phone banking 

8.  [_]Others (specify 

 

7.13 

How do you save? 

1 [_] Deposit on account 

2 [_] Deposit on mobile money 

3 [_] Deposit in group 

4 [_] Deposit in box 

 

7.14 

On average, how much do you save on weekly basis? 

1 [_] 500 - 10,000    

2 [_] 10,001 - 50,000    

3 [_] 50,001 - 100,000  

4 [_] 100,001 - 150,000 

5 [_] 150,001 - 200,000   

6 [_] 200,001 - 250,000 

7 [_] 250,001 - 300,000 

8 [_] 300,001 - 400,000 

9 [_] 400,001 - 500,000   

10 [_] 500,001 and above   

 

7.15 

How do you use your savings? 

1 [_] Cater for emergency 

2 [_] Re-invest in business/IGAs 
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3 [_] School fees 

4 [_] Acquire assets 

5 [_] Cover expenses for festival seasons 

6 [_] Others, specify 

 

7.16 
Have you accessed credit from PostBank/Bank of Africa? 

1 [_] Yes 2 [_] No 
 

 If you no in Qxx, skip xxx  

7.17 

What was the amount? 

1[_]Less than 300,000 

2 [_]300,001 – 500,000 

3 [_]500,001 – 700,000 

4 [_]700,001 – 1,000,000 

5 [_]Above 1,000,000 

 

7.18 

How was the loan utilized? 

1 [_]Pay for education 

2 [_]Business 

3 [_]Both Business and Education 

4 [_]Acquire assets 

5 [_]Others, specify 

 

 

7.19 Have you established an income generating activity?1[_] Yes2[_] No  

7.20 What is the type of activity?  

7.21 

How much do you earn (sales) a week from the business? 

1 [_] 500 - 10,000    

2 [_] 10,001 - 50,000    

3 [_] 50,001 - 100,000  

4 [_] 100,001 - 150,000 

5 [_] 150,001 - 200,000   

6 [_] 200,001 - 250,000 

7 [_] 250,001 - 300,000 

8 [_] 300,001 - 400,000 

9 [_] 400,001 - 500,000   
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10 [_] 500,001 and above   

7.22 

How much do spend in a week? 

1 [_] 500 - 10,000    

2 [_] 10,001 - 50,000    

3 [_] 50,001 - 100,000  

4 [_] 100,001 - 150,000 

5 [_] 150,001 - 200,000   

6 [_] 200,001 - 250,000 

7 [_] 250,001 - 300,000 

8 [_] 300,001 - 400,000 

9 [_] 400,001 - 500,000   

10 [_] 500,001 and above   

 

   

7.23 

Were you accessing financial services (savings, credit, insurance etc.) before 

October 2015? 

1 [_] Yes 2 [_] No 

 

 If No7.01, skip 7.19  

7.24 

Which type institution/organization were you accessing financial services 

from before October 2015? 

1 [_] Formal bank (Commercial banks, Credit institutions and MDIs) 

2 [_] Non-Bank formal (SACCOs, MFIs) 

3 [_] Informal (YSLA, VSLA, CSCG, ROSCAs, ASCAs, VSLAs, village groups) 

9 Others specify 

 

7.25 
By September 2015, had you accessed financial services from any 

institution/organization other than PostBank? 1 [_] Yes 2 [_] No 
 

 If No 7.25, skip to 7.33  

7.26 

Which financial services and products had you accessed from 

institution/organization other than PostBank before October 2015? 

1. [_]Savings 

2. [_]Loans 

3. [_]Micro insurance 

4. [_]Financial trainings 

5.[_]Money transfer 

6.  [_]Mobile money 
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7.  [_]Mobile phone banking 

8.  [_]Others (specify 

7.27 

How were you saving before October 2015? 

1 [_] Deposit on account 

2 [_] Deposit on mobile money 

3 [_] Deposit in groupie VSLA,YSLA 

4 [_] Deposit in box 

9 Others 

 

7.28 

On average, how much did you save on weekly basis before October 2015? 

1 [_] 500 - 10,000    

2 [_] 10,001 - 50,000    

3 [_] 50,001 - 100,000  

4 [_] 100,001 - 150,000 

5 [_] 150,001 - 200,000   

6 [_] 200,001 - 250,000 

7 [_] 250,001 - 300,000 

8 [_] 300,001 - 400,000 

9 [_] 400,001 - 500,000   

10 [_] 500,001 and above   

 

7.29 

How did you use your savings before October 2015? 

1 [_] Cater for emergency 

2 [_] Re-invest in business/IGAs 

3 [_] School fees 

4 [_] Acquire assets 

5 [_] Cover expenses for festival seasons 

6 [_] Others, specify 

 

 

7.30 

Before October 2015, had you accessed a loan from any 

institution/organization other than POST BANK? 

1 [_] Yes 2 [_] No 

 

 If you no in 7.08, skip 7.11  

7.31 

What was the amount? 

1[_]Less than 300,000 

2 [_]300,001 – 500,000 
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3 [_]500,001 – 700,000 

4 [_]700,001 – 1,000,000 

5 [_]Above 1,000,000 

7.32 

How was the loan utilized? 

1 [_]Pay for education 

2 [_]Business 

3 [_]Both Business and Education 

4 [_]Acquire assets 

5 [_]Others, specify 

 

 

7.33 
Before October 2015, had you accessed financial services from PostBank?  

1 [_] Yes 2 [_] No 
 

7.34 

Which financial services and products had you accessed from POST BANK 

before October 2015? 

1. [_]Savings 

2. [_]Loans 

3. [_]Micro insurance 

4. [_]Financial trainings 

5.  [_]Money transfer 

6.  [_]Mobile money 

7.  [_]Mobile phone banking 

8.  [_]Others (specify 

 

7.35 

How were you saving before October 2015? 

1 [_] Deposit on account 

2 [_] Deposit on mobile money 

3 [_] Deposit in group 

4 [_] Deposit in box 

 

7.36 

On average, how much were you saving on weekly basisbefore October 

2015? 

1 [_] 10,000 - 50,000    

2 [_] 50,001 - 100,000  

3 [_] 100,001 - 150,000 

4 [_] 150,001 - 200,000   

5 [_] 200,001 - 250,000 
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6 [_] 250,001 - 300,000 

7 [_] 300,001 - 400,000 

8 [_] 400,001 - 500,000   

9 [_] 500,001 and above   

7.37 

How were you using your savings before October 2015? 

1 [_] Cater for emergency 

2 [_] Re-invest in business/IGAs 

3 [_] School fees 

4 [_] Acquire assets 

5 [_] Cover expenses for festival seasons 

6 [_] Others, specify 

 

 

7.38 
Before October 2015, had you accessed credit from PostBank/Bank of Africa? 

1 [_] Yes 2 [_] No 
 

 If you no in Qxx, skip xxx  

7.39 

What was the amount loan Before October 2015? 

1[_]Less than 300,000 

2 [_]300,001 – 500,000 

3 [_]500,001 – 700,000 

4 [_]700,001 – 1,000,000 

5 [_]Above 1,000,000 

 

7.40 

How was the loan utilized Before October 2015? 

1 [_]Pay for education 

2 [_]Business 

3 [_]Both Business and Education 

4 [_]Acquire assets 

5 [_]Others, specify 

 

 

7.41 
Before October 2015, had  you established an income generating 

activity?1[_] Yes2[_] No 
 

7.42 What is the type of activity before October 2015?  

7.43 

How much did you earn (sales) a week from the business before October 

2015? 

1 [_] 10,000 - 50,000    
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2 [_] 50,001 - 100,000  

3 [_] 100,001 - 150,000 

4 [_] 150,001 - 200,000   

5 [_] 200,001 - 250,000 

6 [_] 250,001 - 300,000 

7 [_] 300,001 - 400,000 

8 [_] 400,001 - 500,000   

9 [_] 500,001 and above   

7.44 

How much did spend in a week before October 2015? 

1 [_] 10,000 - 50,000    

2 [_] 50,001 - 100,000  

3 [_] 100,001 - 150,000 

4 [_] 150,001 - 200,000   

5 [_] 200,001 - 250,000 

6 [_] 250,001 - 300,000 

7 [_] 300,001 - 400,000 

8 [_] 400,001 - 500,000   

9 [_] 500,001 and above   
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8: Access to digital financial services and mobile 

money 

8.01 Do you have a mobile phone?1 [_] Yes 2 [_] No  

8.02 

Which mobile service providers are you aware of in Uganda? 

i. Airtel 

ii. MTN 

iii. Africell 

iv. UTL 

v Vodafone 

Vi. K2 Telcom 

Vii. Smile Telecom 

Vii. Others specify 

 

 

8.03 

Which ones have you ever used? 

i. Airtel 

ii. MTN 

iii. Africell 

iv. UTL 

v Vodafone 

Vi. K2 Telcom 

Vii. Smile Telecom 

Vii. Others specify 

 

 

8.04 
Have you ever used mobile money platform? 

1 [_] Yes 2 [_] No 
 

8.05 

If yes, what did you use the mobile money platform for? 

1. Depositing money 

2. Withdrawing money 

3. Paying bills 

9. Others Specify 
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8.06 

Which mobile money service providers are you aware of? 

1. Airtel money 

2 MTN mobile money 

3. Msente 

4. Africell money 

5. Ezee money 

9. Others specify 

 

 

8.07 

Which mobile money Service providers have you used? 

1. Airtel money 

2 MTN mobile money 

3. Msente 

4. Africell money 

5. Ezee money 

9. Others specify 

 

 

8.08 

Which mobile money Service providers do you use most often? 

1. Airtel money 

2 MTN mobile money 

3. Msente 

4. Africell money 

5. Ezee money 

9. Others specify 

 

 

8.09 
Have ever performed any mobile phone banking transaction? 

1 [_] Yes 2 [_] No 
 

8.10 

If yes in Q8.09, which of these transactions have you performed using your 

phone? 

1. Deposit cash 

2. Withdraw cash 

3. Balance inquiry 

4. Paying bills 

9. Others specify 
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8.11 
If yes in Q8.09, what are the benefits of using mobile phone banking? 

 
 

8.12 
If no, would you be willing to make transactions using your mobile phone? 

1 [_] Yes 2 [_] No 
 

8.13 Give reasons for you answer above?  

8.14 Did you have a mobile phone before October 2015?1 [_] Yes 2 [_] No  

8.15 

Which mobile service providers were you aware of in Uganda before October 

2015? 

i. Airtel 

ii. MTN 

iii. Africell 

iv. UTL 

v Vodafone 

Vi. K2 Telcom 

Vii. Smile Telecom 

Vii. Others specify 

 

 

8.16 

Which ones had you ever used before October 2015? 

i. Airtel 

ii. MTN 

iii. Africell 

iv. UTL 

v Vodafone 

Vi. K2 Telcom 

Vii. Smile Telecom 

Vii. Others specify 

 

 

8.17 
Before October 2015, had you ever used mobile money platform? 

1 [_] Yes 2 [_] No 
 

8.18 

If yes, what did you use the mobile money platform for? 

1. Depositing money 

2. Withdrawing money 

3. Paying bills 

 



66 

 

9. Others Specify 

8.19 

Which mobile money service providers were you aware of before October 2015? 

1. Airtel money 

2 MTN mobile money 

3. Msente 

4. Africell money 

5. Ezee money 

9. Others specify 

 

 

8.20 

Which mobile money Service providers had you used before October 2015? 

1. Airtel money 

2 MTN mobile money 

3. Msente 

4. Africell money 

5. Ezee money 

9. Others specify 

 

 

8.21 

Which mobile money Service providers did you use most often before October 

2015? 

1. Airtel money 

2 MTN mobile money 

3. Msente 

4. Africell money 

5. Ezee money 

9. Others specify 

 

 

8.22 
Before October 2015, had ever performed any mobile phone banking transaction? 

1 [_] Yes 2 [_] No  
 

8.23 

If yes, which of these transactions have you performed using your phonebefore 

October 2015? 

1. Deposit cash 

2. Withdraw cash 

3. Balance inquiry 
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4. Paying bills 

9. Others specify 

8.24 

If yes, what were the benefits of using mobile phone banking before October 

2015? 

 

 

8.25 

If no, before October 2015 would you be willing to make transactions using your 

mobile phone? 

1 [_] Yes 2 [_] No 

 

8.26 Give reasons for you answer above?  

 

 

 

 

 

 

  



68 

 

Focus Group Discussion Guide – Beneficiaries 
 

FOCUS GROUP DISCUSSION GUIDE - Beneficiaries. 

Guidance for introducing yourself and the purpose of the interview: 

 My name is ___________________ and I work with FRIENDS Consult Ltd. We are presently 
conducting a baseline study for digitalized financial services for youth in Kagadi District being 
implement by CARE. The purpose of this interview is to obtain current information on 
digitalized financial services in your community. 

 Your group has selected to provide information on the project. The survey is voluntary and the 
information that you give will be confidential. The information will be used to prepare reports, 
but will not include any specific names.  

 Are you willing to spare at least 1 hour for the interview?  
Consent given Consent not given  
 

List of Interviewees 

 Name  Contact Village 

1.     

2.     

3.     

4.     

5.     

6.     

7.     

8.     

9.     

 
 

Questions 

1. What is your experience with the CARE Pilot Project so far? 

 

 

2. What activities have they implemented in your group? 
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3. What major economic activities are engaged in by youth in your community? 

 

4. What main economic resources (assets) do the youth in your group own? 

 

5. What is the highest level education of the majority of the youth in your group? If 

low (below S4) ask why? 

 

6. What training have you received in Business skills/ income generation activities? 

 

7. What proportion (or Number) of youth are engaged in income generating activities 

in your group? If low ask why? 

 

 

8. What are the major service providers (formal and informal) of financial services in 

this area? If low ask why? 

 

 

 

9. What proportion (number) of the youth have savings accounts with formal 

institutions in your group? If low (below 50%) ask why? 

 

 

10. What proportion (number) of the youth have savings accounts with informal 

institutions in your group? If low (below 50%) ask why? 

 

 

11. How have they benefited from the savings? 

 

12. What proportion (number) of the youth have accessed loans with formal 

institutions in your group? If low (below 50%) ask why? 
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13. What proportion (number) of the youth have accessed loans with informal 

institutions in your group? If low (below 50%) ask why? 

 

 

 

14. How have they benefited from accessing the loans? 

 

 

15. What proportion (number) of the youth have attended financial literacy training 

in your group? If low (below 50%) ask why? 

 

16. How have they benefited from the financial training? 

 

17. Have you ever used mobile money? 

 

18. What are the challenges of using mobile money services? 

 

 

19. Have you ever had of mobile phone banking/digital based financial services? 

Please explain how it works. 

 

 

20. What are the potential risks of using digital based financial services? 

 

 

 

21. Suggest mitigation measures for challenges identified. 
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Key Informant Interview Guide - Bank Staff 
 

KEY INFORMANT INTERVIEW GUIDE - Bank  

 

Project: Digitalized Financial Services for the Youth in Kibale district 

 

Project goal: 

The project focuses on the youth accessing financial education and services 

through VSLA and later linking them to formal financial institutions, focusing 

on Post Bank through a digitalized platform using AIRTEL services. It targets 

12,399 youth in the district of Kibale in western Uganda 

Project Specific objectives:. 

 
 Promotion of digitalized financial services that address the problem of transactional 

interface and distance to financial access points;  

 Development and adaptation of appropriate products that will respond to the specific 

financial needs of poor youth. This will respond to the findings that will be derived from 

a rapid assessment that will be conducted to establish the specific needs of the youth in 

the proposed areas of operation.  

 Financial education intended to create financial awareness and build trust between 

supply and demand sides’ i.e. Formal financial institutions and youth respectively.  

 In addition, the project will train youth members in YSLAs on promoted technology as 

both users and promoters during the last year of piloting as an initial stage in the 

planned sustainability strategy  

 

DATE OF INTERVIEW ____________/_____________/___________________ 

                                    DAY              MONTH             YEAR 
 

INTERVIEWEE: __________________________________________________ 

 

POSITION_______________________________________________________ 

 

DISTRICT_______________________________________________________ 
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Questions. 

1. Describe your engagement (the bank) with Care International in relation to the 

digital financial services project. 

 

2. What is the role of the bank on the project? 

 

3. What are the youth friendly products that are accessed by YSLAs 

 

4. Do you provide financial literacy training to youth? if so what modules and 

structure? If no, provide reasons. 

 

5. What other youth friendly services are provided by the bank? 

 

6. How many YSLA groups are banking with the bank (active accounts)? 

 

7. How many YSLA members have active individual accounts? 

 

8. How many YSLAs (groups) have you provided loans so far? (Provide records) 

 

9. What digital platforms are in place at the bank to facilitate digitalized access of 

financial services by the youth. 

 

10. Number of mobile money agents linked to the bank and training provided to 

them. 

 

12. Describe the availability, reliability and usage of digital methodology in the bank. 

 

13. What are the envisaged risks of digital banking and how do you intend to 

mitigate them? 
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14. What are your expected benefits from participation in the digital financial services 

project? 

 

15. What challenges do you face in extending formal financial services in this 

community? 

 

16. What are the challenges of promoting financial access in this Kagadi? 

 

17. How have you promoted financial literacy in the project community? 

 

18. How will your partnership with Care international enhance financial literacy 

among youths in the community? 
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Key Informant Interview Guide - District Officials 
 

KEY INFORMANT INTERVIEW GUIDE - District officials 

My name is ___________________ and I work with FRIENDS Consult Ltd. We are 
presently conducting a baseline study for digitalized financial services for youth in 
Kagadi District being implement by CARE. The purpose of this interview is to obtain 

current information on digitalized financial services in your community 
 

The project focuses on the youth accessing financial education and services through 

VSLA and later linking them to formal financial institutions, focusing on Post Bank 

through a digitalized platform using AIRTEL services. It targets 12,399 youth in the 

district of Kibale in western Uganda 

DATE OF INTERVIEW ____________/_____________/___________________ 
                                    DAY              MONTH             YEAR 
INTERVIEWEE: __________________________________________________ 

POSITION_______________________________________________________ 

DISTRICT_______________________________________________________ 

 

Questions. 

1. Have you had of the CARE digitalized financial services for youth in Kagadi 

District? 

 

2. What activities has CARE International implemented in helping the youth in this 

district? 

 

 

3. What is the major economic activity that youth in your district engage in? 

 

4. Comment on the employment levels in this district. 

 

5. Comment on the living conditions of youth in the district. 
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6. What is the level of youth ownership of assets? 

 

7. What are the vocational training institutions in this district and what skills are 

being taught? 

 

8. What are the major financial institutions in the district? (Both formal and informal) 

 

9. Comment on the accessibility of financial institutions in the district. 

 

10. What are the major challenges in accessing financial services in Kigadi district? 

 

11. Which mobile money services are available in the district and what is the level 

usage? 

 

12. What are the challenges you face in using mobile money services. 

 

13. What are the other digital financial services available in the district other than 

mobile money? 

 

14.  What activities have been rolled out in regards to Care digitalized youth financial 

services project in the district? 

 

 

15. What benefits to the youth in your area do you expect from the project? 

 

16. What challenges do you anticipate as a result of the project? 

 

17. What suggestions do you have that can help in addressing the challenges? 
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Key Informant Interview Guide - Project Staff 
 

KEY INFORMANT INTERVIEW GUIDE - Project staff 

 

Project: Digitalized Financial Services for the Youth in Kibale district 

 

Project goal: 

The project focuses on the youth accessing financial education and services 

through VSLA and later linking them to formal financial institutions, focusing 

on Post Bank through a digitalized platform using AIRTEL services. It targets 

12,399 youth in the district of Kibale in western Uganda 

Project Specific objectives:. 

 
 Promotion of digitalized financial services that address the problem of transactional 

interface and distance to financial access points;  

 Development and adaptation of appropriate products that will respond to the specific 

financial needs of poor youth. This will respond to the findings that will be derived from 

a rapid assessment that will be conducted to establish the specific needs of the youth in 

the proposed areas of operation.  

 Financial education intended to create financial awareness and build trust between 

supply and demand sides’ i.e. Formal financial institutions and youth respectively.  

 In addition, the project will train youth members in YSLAs on promoted technology as 

both users and promoters during the last year of piloting as an initial stage in the 

planned sustainability strategy  

 

DATE OF INTERVIEW ____________/_____________/___________________ 

                                    DAY              MONTH             YEAR 
 

INTERVIEWEE: __________________________________________________ 

 

POSITION_______________________________________________________ 

 

DISTRICT_______________________________________________________ 
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Questions. 

1. Outline the Project framework/plan. 

 

2. Describe the project objectives and vision. 

 

2. What is the outreach level for youth in YSLAs. (Target beneficiaries.) 

 

3. In your opinion, what are the benefits that accrue to youth participating in the 

project. 

 

4. In your view what are the likely costs that youth and other partners will incur. 

 

5. What risks do you envisage in implementation of the project? 

 

6. What is the level of access to financial services (both formal and informal) to 

youths in Kagadi district? 

 

7. How many YSLA groups have been linked to Post Bank (Provide Records) 

 

8. What is the availability of mobile money services in the district (Agents coverage, 

network stability etc.) 

 

9. What other implementing partners are involved in the project and what are their 

roles and mandate? 

 

10. How many Youth village Agents have been recruited and trained? 

 

11. How many mobile money agents have been trained and linked to post bank? 
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12. What is the Level of sensitization of bank stakeholders about financial needs of 

the poor youth? 

 

13. What is the expected outreach for the project? 

 

14. What are the overall expected benefits of up scaling the project 

 

15. From the pilot phase, what has worked and what is not working? 

 

 

Project from data from CARE staff 

16. Members saving for emergency 

17. Groups with savings to cater for members' emergency 

18. Savings volumes. 

19. Detailed project activity plan. 

 

 


